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Mental health: A growing,
global challenge.

Pre-pandemic, the World Economic Forum and the Harvard
School of Public Health estimated that the cost of mental health
is expected to rise to $6 trillion globally by 2030, up from $2.5

trillion in 2010.

Fast forward to 2022 and the
psychological impact of the pandemic is
now starting to be laid bare. 1.4 million
UK citizens are waiting for specialised
NHS mental health treatment and it

is predicted by the NHS Confederation
and the Royal College of Psychiatrists
that there are another eight million who
cannot get on the waiting list, but would
benefit from support.

We must not forget that health (both
mental and physical), the economy and
employment are interconnected. More
than 800,000 UK workers suffered
from work-related stress, depression

or anxiety in 2020 / 2021 (HSE). Poor
mental health is estimated to cost UK
employers between £33 billion and £42
billion per year (Gov UK).

As the leading player in digital mental
health care, Kooth brings over 20 years’
experience and innovation to help
address this growing, global challenge.
Our platform provides a clinical and cost
effective ‘digital-first’ model that blends
self-therapy with professional support.

Headline UK Statistics

25%

of adults who experience mental
illness every year.

£12.1 billion

(14.8%) of NHS commissioner budgets
spent on mental health in 2021/22.

10 million

people in the UK will need new / more
help as a direct result of the pandemic.
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Our purpose

We create a welcoming space for effective personalised digital mental health
care, accessible to all.

Kooth exists to ensure clinically and cost effective digital mental health support is accessible

to all, on any digital device, tailored to an individual’s specific needs.

To achieve this, we focus on three key principles:

7,

“Welcoming space”: We create a stigma-free environment for people to get the support
they want and need without barriers such as thresholds to meet or waiting lists.

“Effective”: We deliver help that is clinically effective and cost effective. We are
committed to constant innovation in new digital therapies spanning self-therapy, community
and professional support. We are exploring the opportunity to apply artificial intelligence

to the huge volumes of anonymous data within our platform. This will help us to further

improve the effectiveness, efficiency, and experience for our users.

“Accessible to all”: We want to make Kooth accessible to everyone, globally. Our goal is
to embed our business model into health care systems and businesses both in the UK and

internationally.

Who we support

Children &

Young People Corporates International

. Public Sector . Private Sector
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We are proud of the support we have provided
to the nation, and our close partnership with the
NHS to reduce the strain on stretched mental
health services by providing a digital-first

approach to reach people in need of support.

Peter Whiting
Non-Executive Chair

Chair’s Statement

Dear Shareholders,

After a year in which our priority was the support of a nation in need,
| would first like to thank our employees who are the most important
foundation for our success.

Our staff have shown their resilience, flexibility, and professionalism in dealing with
the challenges and changes that we have all experienced in the last two years. We
are proud of the support we have provided, and of our close partnership with the
NHS that aims to reduce the strain on stretched mental health services by providing

a digital-first approach to reach people in need of support.

In 2021, we not only saw the continued expansion of Kooth with 1.3 million logins
(18% YoY growth). We also saw an increase in the severity of need from people that
came to Kooth, with more than 60% of people visiting Kooth measuring as ‘severe’
on a scale of acuity. Our teams of practitioners, clinical psychologists, moderators,
and safeguarding experts have adjusted to this emerging ‘new normal’ with

professionalism and compassion.

[ am pleased to report that our financial
performance has been in line with market
expectations, with revenue up 28% to
£16.7million, adjusted EBITDA growth
from £0.9 million to £2.1 million and an
improved adjusted EBITDA margin to 12.5%
(2020: 7.2%).

We have seen continued growth and
expansion in our service for children and
young people, with 90% of Commissioners
in England choosing Kooth as their digital
mental health platform. This includes all 32
boroughs in London, plus a clear expansion
into Scotland and Wales. In total 7.1 million
children and young people have access to
Kooth across the UK today, with 1 in 33 of
these having accessed Kooth in 2021.

We continue to see a growing demand

in the public sector for our Kooth Adult
service. In 2021 we added 14 new contracts
to our roster, with 3.8 million adults now

having free access to Kooth nationwide.

ARR grew by 20% to £16.9 million (2020:
£14.1 million) which included an 89%

increase in Adult ARR to £1.7 million (2020:

£0.9 million).

Over 90% of Kooth'’s revenue comes from
recurring annual contracts of 12 months or
longer. Given the nature of our subscription
based business model, this provides

strong forward revenue visibility giving us
confidence to invest in the growth of our
platform and people.

In terms of outlook, the business has
continued to thrive over the last year as
evidenced by our financial and operational
performance, demonstrating that our
growth strategy continues to deliver. Our
high level of customer retention, and
strong recurring revenue visibility position
the Group well. We enter FY22 in a solid
financial position, with revenue growth,

a good cash position with no debt and a
proven business model. Trading during the
new financial year has been broadly in line
with the Board’s expectations with strong

levels of existing and new client activity.

Looking further ahead, we continue to

see a significant potential opportunity

in supporting businesses to improve the
mental wellbeing of their workforce, and
to expand Kooth into international markets
including the USA, where, as previously
announced, we have hired a General
Manager to develop that business during
2022. Since our [PO in September 2020,
our focus has been to invest to support

the long-term growth of our technology
platform. These newer, nascent growth
initiatives have made encouraging progress
in 2021 setting them up for a successful
year ahead.

Peter Whiting
Non-Executive Chair

28 March 2022
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As acceptance of digital-first mental health care
grows, the imperative is to continue to innovate
and scale to deliver easy to access, high quality

support, with measurable impact.

Tim Barker
Chief Executive Officer

Chief Executive ™
Officer’s Statement \&

Delivering measurable impact at scale

As an organisation with 20 years of experience in digital-first mental health care, we
have seen a surge of interest in how digital can play a role in the long-term future of
health care in the last two years.

For digital truly to embed itself into health care systems, there are three questions
that every healthtech company in the mental health sector, including Kooth, must
answer:

1. Can clinical and economic outcomes be evidenced?

2. Can the approach address the growing, global shortage of practitioners?

3. Can it be delivered efficiently, at scale?

The long term sustainability of every provider in the healthtech ecosystem, and
the growth of the ecosystem itself, depends on satisfactorily answering these three

questions.

1. Clinical and economic outcomes

Underpinned by a decade of applied research, Kooth is a trailblazer in research, development
and outcome measures to evidence the therapeutic, social, and economic impact of our
platform. This has led to the development of new therapies, many of which are only possible
through a digital delivery model. We've made substantial progress in 2021 in continuing to

innovate and evidence our impact:

Responsive (“drop-in”) chat: We have a high proportion of individuals that we
may engage with only once, or on an ad-hoc basis in what we call a ‘responsive
chat’. By developing a new outcome measure, and validating it independently
with CORC (Child Outcomes Research Consortium), we can evidence that 72%

of users achieve their wants and needs. This is an impressive outcome in an

environment where typically 50% is considered a good level of efficacy.

Community support and self-therapy: The London School of Economics
undertook a study to evaluate the clinical impact of Kooth’s community and
self-therapy activities. 75% of individuals find these beneficial to their mental
health. In addition, 50% of people that engage with the community go on to help
someone else.

Economic impact: In 2021 we initiated a project with YHEC (York Health
Economics Consortium) to deliver what will be one of the first ever assessments
of the economic benefit of early intervention support for young people. This will
be published in 2022 and demonstrates our commitment to deliver a clinically

and economically effective service.

Innovating in digital therapies: In 2021 we delivered a ‘collections’
programme, a first step in providing individuals with personalised, guided help
through a challenge or change in their lives. We intend to build on this to
provide self-guided programmes that provide both self-guided and professional

support.

11
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2. Addressing the growing, global shortage of therapists

12

Globally, there are not enough health care professionals to meet the level of demand.
In Europe there are 15 therapists per 100,000 of population. In the USA, 1-in-3 of the
population lives in a designated health professional shortage area.

Our approach in addressing this is twofold:
Innovating in self-therapy and community support

Today, only c.40% of people who use Kooth engage with a practitioner to get the support
they need, and/or through messaging and responsive (drop-in) chat. Around 60% get the
help they need through the community, therapeutic content, and self-therapy activities we
provide. We are making good progress on delivering an integrated range of support options
to meet the wants and needs of each individual. This has been demonstrated by the progress
that has been made in our outcome measures.

Hiring and building the careers of our practitioners

Kooth hires practitioners and develops their careers. This has been an increased area of

focus over the last 18 months. We map career development and progression pathways,
providing additional training and development opportunities (e.g. trauma informed therapy,
management development programmes). We have expanded our team of Emotional
Wellbeing Practitioners to bring people with experience from social work, teaching, or other
related professions into Kooth. As a result, over 2021 we grew the size of our practitioner and

clinical team from 183 to 252.

3. Efficiency at scale

As Kooth grows, delivering a high quality service, efficiently, at scale, is paramount. Data and
insights play an important role in measuring the quality and predictability of our service.

In 2021 we established targets in collaboration with practitioners to define what ‘good’

looks like in terms of operational efficiency. In addition, Kooth'’s clinical team audits

each practitioner quarterly to help ensure a consistently high quality of support. We also
continue to invest in our technology platform to help improve the experience, efficiency, and
effectiveness of Kooth.

As a result, our platform and team of 252 practitioners and clinicians supported over
200,000 people in 2021, delivering a gross margin of 69.5% to reinvest back into the

business.
Foundations for long term growth and impact

By investing in these areas, we not only strengthen our foundations for future growth, but
are able to reach and positively impact the lives of more people in need of help. This is why

we are here.

4. #StandWithUkraine: Impact of the war in Ukraine

Finally, while Kooth does not have any customers or assets in Ukraine or Russia, all of us at
Kooth are devastated as we watch the war unfold in Ukraine. In the first two weeks of the
war, our data showed an increase in depression, suicidal thoughts, and lack of motivation
from individuals coming to Kooth. To assist, we’ve issued guidance from our expert
psychologists on how to discuss the war with young children, and will continue to identify
ways to support those directly and indirectly impacted by this trauma.

Tim Barker
@W Chief Executive Officer

28 March 2022
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Kooth plc business model

Our markets

Kooth'’s platform and growth strategy is focused around three key pillars that represent
a £500 million UK addressable market. Our platform and operating model can scale into
international markets to tackle the global mental health challenge.

~£13bn £45bn $6tn
NHS mental health annual budget cost to UK business  cost globally by 2030

[ 1 1 |

Children and young people (10-25 years): Kooth is the UK’s largest digital mental

INHS INHS health platform for children and young people. It is commissioned by 90% of NHS CCGs

Children 8; Adults Workforce International (clinical commissioning groups) in England to help deliver early intervention and ongoing
young people

Early Support the Expand into US. mental health support to their local community.
Continued intervention wellbeing of your Technology

expansion at support for workforce. licensing.

Kooth to support adults. Adults: Kooth's service for Adults, known as Qwell, is commissioned across a growing
10-25 year olds.

number of NHS CCGs to provide early intervention support. This helps to reduce demand

Addressable on acute care services in the NHS.

Market £85m+ £300m+ £150m+ £1bn+
Workforce: Kooth Work provides employees with immediate access to free and
L | confidential mental health support spanning a range of topics, from burnout to imposter
£500m+ syndrome. Employers are able to benchmark how ‘mentally healthy’ their business is,

Kooth UK market and, through anonymous insights, identify strategies to improve employee wellbeing.
International: As a “born digital” mental health platform with significant operating
expertise, we see opportunities to establish Kooth in new international markets (with the
USA being the priority), in addition to licensing our technology to health care operators
in other geographies.

14 15
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Integrated platform for
personalised mental health support

4:37
kooth.com @ kooth.com
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Chat Articles More
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v Hide Chat
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Chat with Lee
® typing...

Hey there! How can | help

you today?
Iam really struggling with
anxiety

Manage emotions R N .
Categories New Start a discussion

No barriers to access

Create a 'good mood'
playlist

Try using music to help boost your mood.
Listening to music releases endorphins in
the brain which can help put us in a positive
mood!

School anxiety and
exams (feeling sick)

. koothuser
January 13th 2022

De-stigmatisation

Hi ’m currently in secondary and struggling with
school days in general. | feel anxious going to
certain classes as | feel the teacher is likely to
pick on my and I'm worried incase | embarrass
myself in front of the full class. The main problem
I'm facing is that in the past feeling anxious can
often lead to be being sick as | get the nauseous
feeling in my stomach which | feel like | can’t
control. My main concern is my exams as my
main fear is that my anxiety will take over and I'll
be sick in front of my full year group. | understand
there’s no easy solution but I'd really appreciate
any advice yous have on anxiety!

.. Remember you don’t have to try it, and you
can stop at any time.

Choice, not prescription

Step 1
Think about the songs that make you feel
good (E.g. Ones that take you back to a
great memory, make you smile or make you
want to dance or sing!)

Safe-space

Step 2
Create your ‘good mood’ playlist by picking
between five and ten songs.

0

Therapeutic Content Community Professional Support
& Activities Async messaging
& live-chat

Kooth’s platform is designed to provide a welcoming, safe and confidential space to give
individuals the support they want and need. To achieve this, Kooth’s proprietary technology

platform has been developed with four key design principles:

No barriers to access: Individuals can sign-up without having to be referred by a
professional. There are no thresholds or waiting lists.

De-stigmatisation: Stigma is still a barrier in seeking help. To tackle this, Kooth is

‘anonymous-by-default’. Individuals do not need to provide personal identifiable information
to join Kooth, but may do so as they build their confidence and trust with practitioners.

16

Choice, not prescription: To make a positive change in a person’s life, it is important
to empower them. Encouraging them to be part of the decision making process helps
to determine what help may be most appropriate. To achieve this we deliver a range of

integrated tools and therapies:

« Therapeutic content and activities: Every week, our community submits over
100 ‘lived experience’ articles to our moderation team for publication. This is
in addition to our clinical content team that publishes therapeutic content and

activities across a range of over 70 subject areas.

« Community: Users can get help from others in the Kooth community, providing

a positive peer support space.

« Professional support: Kooth provides access to emotional wellbeing and
counselling support, delivered by our team of over 200 practitioners. We
provide responsive (drop in) chat, asynchronous messaging support, structured
counselling (typically 6-12 sessions), and ongoing support. This is delivered as a
live text chat through the Kooth platform.

Safe space: As Kooth provides support to vulnerable individuals, safety is our top priority. In
addition to robust safety protocols to support individuals in crisis, or at risk, Kooth ensures
that all content published by individuals on the Kooth platform is moderated by our clinical
team for safety and appropriateness. In 2021, the team moderated over 500,000 posts,
journals, and comments from the Kooth community.

17
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Business model

Kooth is a Business-to-Business-to-Consumer (B2B2C) model. It provides individuals with

free access to mental health support, funded by the health care system, insurers, businesses,

or charities. This enables Kooth to support individuals in need regardless of their economic

circumstances, and provides our commissioners with a digital model that can scale to reach

the whole population in their care.

What age range
do you want to
support? would use Kooth

in year 17

How many do
we estimate

10-25, 25+

Subscription =
digital platform
+ practitioner

support. teams and service.
digital.

Promote to
community
through local

Free support via
Kooth’s NHS
commissioned

Grow contract value as usage grows. Expand into new age groups.

Kooth'’s pricing model is built on a ‘seed-
and-grow’ approach. This helps to establish
Kooth's service within a region, and grow
the contract over time as awareness and

usage grows.

By working with NHS commissioners we
will determine the population they want to
provide support for, for example, 11-18 year
olds.

Given our 15+ year track record and over 25
million data points in our platform, we can
estimate the likely uptake of service within
the first year. This enables us to provide an
annual subscription that covers the digital
platform and practitioner support that we
will be providing.

Our team of over 40 Kooth Engagement
Leaders across the UK will promote Kooth
to local communities, schools/universities,
health care and welfare organisations. In
addition, our digital marketing team will
focus on building awareness for Kooth in
the local region through PR and digital

campaigns.

As individuals sign-up and usage grows, we
build the business case to grow contracts
further to meet increasing demand and
usage. We grow our contracts based on the
growing usage of the platform, or to support
additional age groups such as 19-25 years.

Kooth’s integrated platform for mental health care

Kooth enables individuals to access a range approach that we view as fundamental to

of tools and therapies to support their empowering individuals to better mental
wants and needs. This integrated approach, health. Plus, it creates economic benefits
spanning self-therapy and professional as we continue to build new self-guided
support (including counselling) is a key therapies that require less intense direct
differentiator for Kooth in the industry. It support from practitioners.

demonstrates the “one size does not fit all”

Outcomes

Goal-based outcomes (CoGS)

counselling

Professional Support

74% achieve their life

Structured and therapy goals
counselling

37% of users
with assigned practitioner

Session wants and needs
outcome measure (SWAN-OM)
Asynchronous messaging

& responsive (drop-in) chat 72% achieve their wants and needs

Self-guided Community Content & community

Therapy

75% find beneficial to
63% their mental health
of users Therapeutic content & activities

Self-guided therapy

63% of Kooth platform users engage with self-guided therapy. This enables them to access
the support they want/need from helpful content, self-therapy activities, and by engaging

with the Kooth community for peer-support.
Professional support

37% of Kooth platform users engage with professional support, through asynchronous
messaging with our practitioners, attending a responsive (drop-in) chat session, or getting
more reqgular support through structured or ongoing counselling sessions. This is all delivered
as a text-based chat, similar to WhatsApp, but within Kooth’s own platform.

19
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Benefits

Early intervention support to reduce pressures on acute mental health
services: With a focus on early intervention and prevention, Kooth provides a
first port of call to individuals that need support. By tackling issues early before

they escalate, we can reduce the demand for acute mental health care support.

Proven clinical outcomes: Kooth provides a clinically effective service. We
measure this through goal-based outcomes, with 74% of users achieving their life
and therapy goals. For users that solely engage with our therapeutic content and

community, 75% find it beneficial to their mental health.

Mental health trends and Insights: Kooth provides commissioners with

near real-time anonymous trends and insights into the mental health of the
population. This enables health care providers and businesses to identify where
they need to focus additional resources to improve the wellbeing of their

constituents.

20

Market review

Undoubtedly, the pandemic has been a catalyst for change in the mental health ecosystem.

It has helped de-stigmatise the topic in mainstream media and businesses and has raised

awareness of the barriers in accessing help. In addition, it has spurred investment by

technology companies to rise to the global challenge of supporting individuals with their

mental health and wellbeing.

A growing number of people unable
to access support

Given that demand for mental health
support outstrips available resources in the
NHS, there is a growing challenge of dealing
with waiting lists. This has been exacerbated
by COVID-19.

In addition to the 1.4m that are on mental
health waiting lists (mental health trusts &
NHS providers) an additional eight million
people are unable to get professional
support based on the threshold levels that
dictate who gets access to treatment.

Kooth's focus is on supporting this ‘sub-
threshold’” population to help them build

their resilience and recovery.

1.4m people on NHS England mental
health waiting lists for acute care

The imperative for early intervention
8m ‘sub-threshold” don’t qualify for support

21
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A growing ‘call to action’ to invest in early

intervention support

Given the increased prevalence of mental health problems in the
population, there is a growing recognition and ‘call to action’ for a focus

and investment in early intervention and prevention support.

In England, The Health and Social Care Committee report on ‘Children

and young people’s mental health’ published a set of recommendations

in November 2021, including:

66

The Department of Health and Social Care—in partnership with
the Department for Education and all other relevant Government
departments—must take radical steps to shift the focus in mental

health provision towards early intervention and prevention.

This must ensure that all children and young people under the age of
25 can receive mental health support as early as possible and no young
person is turned away from mental health support for not being ill

enough. The Department must focus its attention on:

The faster roll out of Mental Health Support Teams

A network of community hubs based on the Youth Information
Advice and Counselling service model

Digital support

Health and Social Care Committee Report

Likewise, in the US, the imperative for early intervention is clear, based on the call to action

published by the US Surgeon General in the ‘Protecting Youth Mental Health’ report:

What Funders and Foundations can do

66

Create sustained investments in
equitable prevention, promotion,
and early intervention. Prioritize
interventions that address social
and economic factors known

to affect children’s healthy
development and mental health,
such as poverty, discrimination, and

inequality, among others.

Incentivize coordination across
grantees and foster cross-sector
partnerships to maximize reach
and bring together a diversity of
expertise. The scale and complexity
of mental health issues among
young people require collaborative
approaches. Consider leveraging
resources across sectors to advance
practices, policies, and research
that support the mental health of
children, youth, and families. And
support grantees in developing and
sharing meaningful mental health

outcome measures.

US Surgeon General’s ‘Protecting Youth Mental Health’ Report

Scale up evidence-based
interventions, technologies, and
services. Use a structured process
to assess an intervention’s readiness
to scale and support high-quality
implementation at a community
level. Share information and
convene stakeholders to provide
education and consultation to

spread innovation.

Invest in innovative approaches
and research on mental health.
For example, fund participatory
research that involves young people
in understanding their online
experiences. Develop and test new
solutions, including digitally enabled
solutions that can reach young
people at scale and in underserved
communities. Consider different
kinds of funding models, such as
incubators and accelerators, that
can drive funding toward promising

projects at very early stages.
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The reorganisation of NHS England into Integrated Care Systems (ICS)

During 2022, NHS England will be reorganised into 42 regional Integrated Care Systems.
ICSs bring together NHS, local authority and third party sector bodies to take on
responsibility for the resources and health of an area or ‘system’. Their aim is to deliver
better, more integrated care for patients.

Currently, Kooth is commissioned by Clinical Commissioning Groups, of which there are 135
across England. We believe the shift to ICSs will simplify the commissioning structure and

approach, by:

Bringing public health and a focus on preventative support into the remit of ICSs,
whereas before it was the responsibility of local authorities.

Enabling Kooth to work strategically with ICSs to support their whole population. For
example, today we may be commissioned in one district of a city for 11-18 year olds, but
10-25 year olds for its neighbouring district. By working with an ICS we can ‘level-up’

support for Kooth across a whole region and age-range.

Prioritising wellbeing in your workforce

In addition to partnering with health care providers, Kooth engages with businesses who are
committed to building a mentally healthy and resilient workplace.

There is a growing acceptance in businesses of all sizes, and across all sectors, of the
important role they play in supporting the mental health and wellbeing of employees.
According to Bupa Global’s Executive wellbeing index 2021 almost three in ten business
leaders are making employee mental health their number one priority. As a result, they will
be increasing their investment in employee mental health and wellbeing by 18% in 2022.

25
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NHS CYP
Growth

Continue to scale

Kooth to support
children and young

people

Kooth has a pragmatic four

pillar growth strategy to International Kooth Platform & NHS Adult 2. Early intervention support for adults via the NHS
Growth Clinical Delivery Model Growth

meet the global demand for
Grow Kooth into Replicate our success

clinically and cost effective btz Sel [Effiseie, b e il jput il The NHS spends over £11 billion a year on adult mental health, the majority of this being

. markets Personalised. sector market.
mental health care. This invested in acute care services. Kooth Adult (known as Qwell) provides early intervention

is powered by Kooth's and prevention support for NHS commissioners, taking the strain off other NHS services,

proprietary, integrated Corporate and stemming the demand for acute support. Our strategy is to replicate the success we
E :

technology platform and Brin;(':z::(::eﬁt have had supporting young people with a focus on three key areas:

clinical operating model. of Kooth to every
workplace.

Building the business case and momentum for Kooth Adult: Kooth Adult is the

number one priority for our new business team. We are seeing a growing recognition
that more needs to be done to support ‘sub threshold’ individuals who do not qualify for
a referral into NHS services. This growing awareness is reflected in the strong growth in
go-lives in 2021 where we added 14 new commissions including Bolton, Newcastle and

1. Expanding Kooth to support children and young people across the UK CRITSEINEE, Sl St ondon, [l RSt snel v,

Promoting Kooth Adult by working in partnership with stakeholders: Health care

As of the end of 2021 Kooth is contracted by 90% of England commissioners. As we

progress to near-nationwide coverage, our key priorities are: professionals (such as GPs), welfare organisations (such as food banks), and educational

organisations (such as colleges and universities) all have a key role to play in promoting
Expansion into devolved nations: We see the opportunity to expand further into Kooth's free service to their population. In addition to working with stakeholders, we are
Scotland, Wales, and Northern Ireland. In 2021 we won our first 4 contracts in focused on digital, social, and content marketing to reach individuals seeking support.
Scotland, and continue to expand in Wales, where we are contracted by over 60% of
commissioners. Platform and service innovation: We are focused on ensuring that our platform can
meet the needs of a diverse population. In doing so, our research, participation, and
Focus on expansion within existing contracts through over-performance and age- product teams are focused on ensuring that we are developing and delivering a service
range expansion: As awareness and usage grows within the regions, we aim to over- Gt REElnEn Boe popRlREon S mEsee
perform on the agreed contract, thereby building the business case for expansion. In

addition, currently 44% of our contracts span the full age range of up to age 25.
Continuous incremental improvement in Quality (experience, effectiveness,

efficiency): As a proven, established service, our focus is on continuous improvement of

experience, effectiveness, and efficiency.

26 27
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3. Supporting the mental health of employees

The market for employee mental wellbeing support is nascent, but growing. Given the
spectrum of providers entering the market, from meditation apps to companies building a
marketplace of business coaches, it is key for Kooth to pick a niche it can compete and win in
repeatedly and economically.

Predominantly, we are focusing on supporting key/frontline workers in industries such

as health care, social care, education, public services, retail and transport. This ‘niche’,
according to ONS figures, represents 33% of the UK workforce and builds on the success we
have had supporting emergency services, retail workforces and school staff.

4. Expanding into the USA

In October 2021 we appointed Kevin Winters as General Manager, America to establish
Kooth in the US market, with a strategic focus on bringing our service for children and young
people to market. The focus for 2022 will be to build the foundations for our go-to-market by
building the team, establishing pilot projects to prove Kooth locally, and identifying potential
partners in Health care and Education markets.

28

5. Kooth technology platform

Kooth’s proprietary technology platform underpins everything we do at Kooth. A key reason
for our AIM listing was to enable us to invest in our technology to support the long term
growth of Kooth. Our investment strategy in technology is focused on three key areas:

Delivering a welcoming and engaging space: Reaching out to ask for help can be hard. For
Kooth to succeed, we must offer a stigma-free, safe space where people feel welcome and
empowered to get support that they want and need. We continue to invest in user-research,
participation, and experience-design to deliver on this.

Delivering clinically and cost effective access to mental health support: Kooth is a
trailblazer in research, development and outcome measures to evidence the therapeutic,
social, and economic impact of our platform. This has led to the development of new
therapies, many of which are only possible through a digital delivery model. We see huge
potential to continue to innovate and deliver in new support models spanning self-therapy,
community and peer support, and professional support.

Applying Al to improve the experience, efficiency, and effectiveness: Over Kooth’s
lifetime, we have delivered over 930,000 hours of professional support, all via text and

chat based interactions. Collectively, this represents one of the world’s largest anonymous
mental health data sets. The opportunity now is to safely leverage this data using machine
learning and artificial intelligence for the benefit of practitioners and service users. This is an
exciting, long term strategic imperative, led by Dr Tim Budden, our recently appointed Chief
Technology Officer who brings deep domain experience in Al, machine learning, and natural
language processing.
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6. Digital clinical delivery model: i-RESPOND

Safety and Clinical Effectiveness

Fortunately, the shift that many traditional
services have had to make to adapt to

the use of technology to support clinical
practice has been less of a challenge for us
at Kooth. We have a wealth of experience in
this area.

However, ensuring that the services we
provide are safe and effective has always
been a number one priority and we are
constantly reviewing and improving our

systems and practices to support this.

Kooth’s i-RESPOND clinical framework
underpins our approach: integrative,
responsive, evidence based, safe,
person centred, outcomes focused, non-

judgemental and data informed.

As part of Kooth’s focus on ensuring

its work is safe and evidence-based, we
introduced a system of improved reporting
and root cause analysis. This helps the team
to identify earlier on any opportunities for

improvement, and learning.

2021 also saw Kooth’s i-RESPOND
framework being fully embedded into our
audit process - offering all practitioners
the opportunity for individual professional
development as well as important learning
for the wider clinical team. Both of these

improvements have led to additions to our

in-house training programmes as well as an
enhanced offering for clinical supervision

and support.

A much discussed topic within the Kooth
Advisory Board and Leadership team is
ensuring that our service and practitioners
are responsive to the changing mental
health needs of the population. In 2021,
working with external experts we have
focused on embedding trauma informed

approaches into our service.

A crucial part of this evidence based
intervention is ensuring that there
continues to be an assessment of suicidal
thoughts. Kooth’s own data supports a
wider consensus that this has increased
significantly over the pandemic period,
hence the need to introduce this approach
alongside careful consideration of our
risk management processes as part of our
specific focus on the SAFE element of our
framework. We will continue to test and
refine this model in the year ahead.

Over the last 12 months, Kooth has
continued in our ambition to be at

the centre of driving evidenced based
approaches within digital mental health
services. This included an invitation to give
evidence at the UK government’s Health
and Social Care Select Committee and being
referenced in the final report as an example

of good practice.
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Participation: ensuring Kooth meets the needs of diverse communities

To deliver on our purpose to be ‘accessible to all’, we need to ensure that Kooth meets the
needs of diverse communities, especially those that may be less likely to use established NHS
services such a Black, Asian, non-White, or LGBTQIA+ communities.

In 2021, we made substantial progress in our participation approach, forming partnerships
with a number of groups across the country. These are providing invaluable support in
helping us understand why certain adult cohorts do not typically access mental health
services, and how we can improve this via our digital ‘ecosystem of support’.

Through these reciprocal relationships, we will improve access to evidence-based
interventions for marginalised groups. In addition, it will enable us to play a leading role
in contributing to the evidence base in this area and demonstrate how to deliver safe and
clinically effective care digitally.
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Key performance indicators

Total revenue

£16.7m £13.0m £8.7Tm

2021 2020 2019

As we continue to invest in and grow our business, revenue growth demonstrates the

progress we are making.

Annual Recurring Revenue (ARR)

£16.9m £14.1m £10.6m

2021 2020 2019

Annual Recurring Revenue (ARR) is the annualised revenue of customers engaged or
closed at the year end date (31 December) and is an indication of the upcoming annual
value of the recurring revenue. This is used by management to monitor the long term

revenue growth of the business.

Gross margin

69.5% 69.8% 63.6%

2021 2020 2019

Gross Profit as a percentage of revenue. Direct costs are the costs of our practitioners
directly involved in the delivery of our services. Promotional costs were reclassified
to indirect costs during the year and comparative numbers have been reclassified

to enable a like for like comparison. Further details are provided in note 2.3 of the

financial statements.
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Adjusted EBITDA
£2.1m £0.9m £0.1m
2021 2020 2019

Earnings before interest, tax, depreciation and amortisation in the financial
year, adjusted for share based payments and exceptional costs which are
predominantly [PO related. This metric provides a more comparable indication of
the Group’s core business performance by removing the impact of non-trading
items that are reported separately.

Number of customers

151 132 81

2021 2020 2019

The total number of live contracts with customers. In 2021/22, as the NHS
consolidates from 135 Clinical Commissioning Groups to 42 Integrated Care
Systems, we are seeing a shift to larger contracts spanning the whole population
within an ICS region.

Population coverage

10.9m 7.8m 5.9m

2021 2020 2019

The total number of people who have access to the Kooth service is a clear
indicator of our accessibility.

Service user logins

1.3m 1.1m 0.7m

2021 2020 2019

The number of logins to Kooth from users, demonstrating uptake of our service.
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66

Kooth delivered a strong financial
performance in 2021, at both a revenue

and gross profit level, setting a solid

foundation for future growth.

Sanjay Jawa
Chief Financial Officer

Significant growth

This is the second set of full year financial
statements issued by Kooth plc following
its admission to trading on AIM on 2
September 2020 and represents the first
full year of the Group being quoted on AIM.

Revenue

[ am pleased to report Group total revenue
grew, in line with market expectations, by
28% to £16.7 million in the year, driven
primarily by fee uplifts from existing public
sector clients and new business in Adult
and CYP as well as the tail of a small
number of one-off COVID-19 related projects
that started in 2020. Adults represented

approximately 10% of revenue in 2021.

Recurring revenue comprises income
invoiced for services that are repeatable and
consumed and delivered on a monthly basis
over the term of a customer contract.
Annual Recurring Revenue (ARR) is the
annualised revenue of customers engaged
or closed at that date (31 December) and

is an indication of the upcoming annual
value of the recurring revenue. This is used
by management to monitor the long term

revenue growth of the business.

Highlighting the depth and longevity of

our customer relationships, net revenue
retention was 109% (2020: 107%). This is
measured by the total value of ongoing ARR
at the year end from customers in place at
the start of the year as a percentage of the

opening ARR from those clients.

Gross profit

Gross profit grew by 27.5% to £11.6 million
(2020: £9.1 million) with gross margin
remaining flat at 69.5% (2020: 69.8%).
Direct costs previously included the cost of
our practitioners and our engagement team
who are responsible for promoting Kooth
to potential users in a corporate or region.
We have taken the decision to reclassify
those engagement costs as administrative
expenses, given they are closer in nature
to sales and marketing expenditure. The
comparative numbers have also been
reclassified and full details are set out in
note 2.3.

Gross margin was slightly lower, mainly
because a one-off benefit in 2020 relating
to COVID-19 did not repeat in 2021. This
one-off benefit in 2020 was from shorter
go-live periods between closing a contract
and the commencement of services and
revenue as clients looked to accelerate
the implementation of Kooth, particularly
during the national lockdown-enforced
closure of schools.

Statutory loss after tax

The Group loss after tax for the year was
£0.3million (2020: loss of £1.5 million) with
2020 impacted by the costs incurred for the
[PO and the share based payment expense
incurred as a result of accounting for the
fair value of shares acquired by employees
prior to the IPO.
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Administrative expenses

Excluding depreciation, amortisation and
share based payments, administrative
expenses grew by £0.8 million in the year,
a 9% increase year on year, which remains
in line with our strategic investment plan
and comfortably below revenue growth.
This was primarily driven by increases in
staff costs as we strengthened our business
development and account management
teams, salary increases as well as an
upgrade to our finance, people and rota
systems and a full year of the costs

associated with being a listed company.

Adjusted EBITDA

Adjusted EBITDA grew by £1.1 million
(123%) to £2.1 million in the year due to
the gross profit increase, offset partially
by higher administrative expenses as

outlined above.

Adjusted results are prepared to provide
a more comparable indication of the
Group’s core business performance by
removing the impact of certain items
including exceptional items (material and
non- recurring), and other, non-trading,
items that are reported separately.
Adjusted results exclude items as set out
in the consolidated statement of profit
and loss and below, with further details
given in Notes 2, 5,7, 8,9, 14 & 16 to
the financial statements. In addition,
the Group also measures and presents
performance in relation to various other
non GAAP measures, such as gross
margin, annual recurring revenue and

revenue growth.

Adjusted results are not intended to
replace statutory results. These have
been presented to provide users with
additional information and analysis of
the Group’s performance, consistent with

how the Board monitors results.

Adjusted EBITDA (being EBITDA prior to exceptional costs) is calculated as follows:

£'m

Operating Loss

Add Back:

Depreciation and Amortisation

Share based payment expense

[PO and other exceptional items

Adjusted EBITDA

Taxation

There has been no corporation tax charge recognised in the year due to accumulated
losses combined with the overall current year position (2020: £nil). The tax credit
for the year ended 31 December 2021 and 2020 relate to Research and Development

expenditure credits in addition to the movement in the deferred tax asset.
Cash

The Group had good cash management in the year with net cash generated from
operating activities of £1.9 million (2020: £0.4 million), broadly in line with adjusted
EBITDA. The net cash at year end was £7.1 million (2020: £7.8 million). The Group
continues to be debt free and maintains a robust financial position following a full year
of the global pandemic and with no recourse to any government support schemes. Trade
receivables have grown by 13% in the year to £1.6 million (2020: £1.4 million), below the
rate of revenue growth. The Group’s cash collection disciplines remain strong with debtor
days at 31 December 2021 of 33 days (2020: 35)
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Capital expenditure

Software and product development

costs aside, the Group’s ongoing capital
expenditure requirements remain modest
at £0.1million (2020: £0.1million).

Capitalised development costs

The Group continues to invest in product
and platform development resulting in
ongoing improvements in its delivery
platform. Costs are a combination of
internal and external spend. Where
such work is expected to result in future
revenue, costs incurred that meet the
definition of software development

in accordance with IAS38, Intangible
Assets, are capitalised in the statement
of financial position. During the year the
Group capitalised £2.5 million in respect
of software development (2020: £1.5
million) with an amortisation charge of
£2.3 million.

Investment in product and development
continues to be significant to the Group

and we anticipate capitalising software

costs at a higher rate over the next few

years during a period of accelerated

product investment.

Capital and Reserves

The Group continues to maintain a strong
balance sheet with total equity at 31
December 2021 of £11.0 million (2020:
£10.9 million).

Dividend policy

As outlined at the time of the IPO the
Group’s intention in the short to medium
term is to invest in order to deliver capital
growth for shareholders. The Board has
not recommended a dividend in respect
of the year ended 31 December 2021

and does not anticipate recommending a
dividend within the next year but may do
so in future years.

Sanjay Jawa
Chief Financial Officer

28 March 2022

Case studies

Sanaya's story

Helping Sanaya get the support she really
needs

Read full case study —

Linda's story David's story

Aiding Linda's recovery process. Helping David through the stresses of
COVID 19 as a frontline NHS worker.

Cam's story,

Risk management through the first year of
university.
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Environmental, Social and
Governance (‘ESG’) Report

At Kooth we acknowledge our responsibility to ensure Environmental, Social and Governance

(ESG) practices and policies are embedded into all aspects of our company. As part of this
commitment, we are working towards the Ten Principles of the United Nations Global
Compact, specifically those relating to:

« Environmental: by reducing Kooth’s environmental impact through the energy we use,
the movement of our people and the resources we consume.

« Human and labour rights: by ensuring diversity, equity, inclusion and wellbeing are
embedded into working life.

« Anti-corruption: by adhering to secure and transparent governance policies.

Through our business model, which develops safe and confidential digital mental health
services accessible for all ages (10 years+) Kooth is contributing to Goal 3 of the UN
Sustainable Development Goals: Ensure healthy lives and promote wellbeing for all at all
ages.

We will monitor and report on these values and principles in our next annual report. In
addition, we will be formalising our commitment to the principles of the UN Global Compact
over the next year by becoming a signatory. As part of this process we will commit to
reporting our performance against the 10 principles of the UN Global Compact on an ongoing
basis.

Nature of Service

Kooth'’s accessible digital services provide those aged 10+ (ages vary with each contract) with
a safe and welcoming place to seek confidential and non-judgemental professional help for
mental health concerns, as and when they need it. As a result, Kooth is contributing to Goal
3 of the UN Sustainable Development Goals: Ensure healthy lives and promote wellbeing for
all.

It is only in the last decade that mental health was added to the agenda for the UN
Sustainable Development Goals, when the impact it was having on health care systems was

identified. This gap in health care is where Kooth has our greatest impact.

Reducing NHS and CAMHS waiting times is crucial to improving public health - it has been
reported that those seeking help could experience up to an 18 weeks wait for a therapeutic
referral. Kooth offers immediate digital support that is available 24 hours a day, seven days a
week. Once registered, the service can be accessed using any internet connected device such
as a laptop, smartphone or tablet. In 2021, Kooth services were accessible to over 10 million
people and 219,000 users accessed our platform.

Accessibility

Accessibility is at the core of Kooth'’s digital mental health services. There are no waiting
lists, thresholds to meet, or professional referrals required, meaning that eligible individuals
can sign up immediately.

Kooth is anonymous - when registering for the service individuals do not need to provide
personal identifiable information, but may do so as they build their confidence and trust with
practitioners. This helps Kooth reach individuals and communities who do not want to be
identified. And the digital nature of the service ensures those in rural communities, who may
not have counselling nearby, can seek immediate and accessible support.
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Kooth'’s product team builds our platforms in-house with input from our communities and
participation teams. Every new feature is designed to meet the Web Accessibility Guidelines
(WCAG) 2.1 level AA.

Kooth’s content and user interface is written in English, but our web pages are built to work
with web browsers’ translation features. All text can be read by a ten-year old (the youngest
user that we engage with) and have been careful not to exclude people with visual or

learning impairments.

Personalised Service

In February 2021, our research team published Kooth’s Theory of Change for Adults, which
provides extensive information around our person-centric approach. This online report gives
an understanding of the similarities and differences between adult users on our Qwell
platform, what they are using us for and what they hope to get out of the service. The aim
is to explore our ‘digital ecosystem’ and detail what exactly adults need from mental health
care. By publishing this online, we are inviting others to reflect on the value of this type of

personalised service.

User Feedback

Our Participation team'’s ‘You Say, We Did’ feedback programme is proof of Kooth's
commitment to continuously improving our service by listening to our users. In 2021, we
collected extensive feedback from over 1,000 young people via our online forums and
surveys. This included suggestions, compliments and complaints, and a clear indication of
how they want to engage with us i.e., simple things such as users wanting to play games

while waiting for a Live Chat with a counsellor.

“I love this website! I think it is a fantastic way to let people open up about their issues.
The fact that it is all anonymous helps as well. I don’t think I'd feel comfortable being on

here if I had to state my name. [ love Kooth, it is my safe space.”

December 2021, Anonymous Service User

We respond to this feedback with action points and timescales, and we measure our success

by evaluating the impact of these changes.

Diversity and Inclusion

Kooth aims to remove barriers and ensure all individuals - regardless of race, age, gender,
disability, sexuality or socio-economic background - have access to effective mental health
services. We are aware that mental health affects different communities in different
ways. Black and non-White communities face barriers to mental health care in the form of
language, fear of stigma and a lack of cultural awareness.

This year 19% of our users were from Black and non-White backgrounds. For comparison,

14% of the British population is Black and non-White. As part of our participation work we
are continuously improving our understanding of the mental health service needs of these
communities. We are actively creating more content targeted towards all communities and

promoting initiatives to increase usage by people from Black and non-White backgrounds.

In 2021, we developed partnerships with BlackOut UK and Unity FM to research mental
health needs within specific communities. Our Unity FM partnership offered a week-long
broadcasting workshop, free to males from underrepresented communities, to teach new
skills and talk about experiences and identities. Initiatives like this enables Kooth to create
content for specific audiences, ensuring everyone feels seen and heard and helps to shape our
service to ensure that it meets the needs of the whole population.

“Staff are friendly and you can trust them. They are here to listen to what you have to say.
They are free to talk at any time. You have activities to keep you busy and help take your
mind off things. The website is free to use. It helps you to take good care of yourself. Thank

you team for all your great help, and for everything you do.”

January 2021, Anonymous Service User
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0.4% of the British population identify as non-binary, while 7.2 % of Kooth users identify
as a non-binary gender (agender or gender-fluid). In order to understand how best we can
support our users, we launched our Inform, Support, Change & Celebrate campaign across

our platforms, social media and in print.

We recruited five LGBTQIA+ influencers to work with us to talk about what pride means to
them and how they have managed their mental wellbeing. Neil Young, a psychotherapist,
who already provides D&I training to our practitioners joined our weekly town-hall to provide
advice and support to our staff; we’ve delivered over 590 hours of training on diversity and
inclusivity to employees. Members of the Kooth team produced their own personal content
on growing up as LGBTQIA+ and how that impacted their own mental health which was

shared with businesses and more widely.

“Kooth is so supportive of everyone, no matter their sexuality, religion, interests and

gender. Kooth has given me the courage to finally come out to my parents. [ just want to

say thank you for everything. :')”

January 2022, Anonymous Service User

Kooth recognises that providing accessible and inclusive services starts before registering for
the platform. Our promotional materials include graphics which do not represent any specific
race or gender, promoting inclusivity to children, young people and adults alike. Additionally,
our promotional materials are tailored to encourage participation by individuals who might

otherwise be underrepresented.

Building an Evidence Base

Kooth is committed to developing the evidence base for mental health research as a whole.
We are skilled in developing strong relationships between academia, industry, policy and
commissioners. At the same time, we aim to align user needs and wants with an evidence

base to ensure meaningful research and data.

Kooth is one of the UK Government'’s largest contributors to mental health data. Our Kooth
Pulse 2021 Report focused on the impact of COVID-19 on the nation’s mental health - looking
at the clinical impact of the pandemic, as well as how individual users felt about their lives.
The usefulness of this anonymised data continues to be far-reaching - and has been accessed

by the NHS, policymakers and businesses alike.

Additionally, we have partnered with research institutions such as the London School of
Economics (LSE) to produce third-party reports such as ‘Findings from the Kooth Evaluation’,
which developed evidence for the cost effectiveness of online peer support. And continued

to provide a clear understanding of how the Community uses our service through reports
including ‘Supporting Parents: a personalised approach to Mental Health’. By using online
survey responses from Kooth users who are parents we were able to collate insight from our
platform, thus publishing information that can help the wider community talk about and

understand mental health topics.

Employee Wellbeing

Kooth is committed to being a leading employer that cares for its employees, by providing an
optimum work environment. After all, the skills and commitment of our employees play a
major role in Kooth's business success.

Our people team has developed and manages a wide range of policies, procedures and
practices designed to support all employees. They are responsible for ensuring that each
employee is aware of them, and that they are upheld.

Diversity, Equity and Inclusion

Diversity, equity and inclusion are central to Kooth’s core purpose.

We established the Kooth Diversity and Inclusion Council in June 2020 and appointed
Steve Gilbert OBE as its Chair. The purpose of the Council is to ensure we continue to do
everything we can to reach Black and non-White communities and to expand our Black and

non-White workforce.
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We have also established the Kooth Employee Voices Group. This group has established
weekly ‘Let’s Talk’ sessions. This is an opportunity for employees to discuss any issues/
concerns that they would like to raise and would like Kooth to discuss or address further.

[t is our collective responsibility across the company to ensure a strong and diverse pipeline
of talent. Kooth is fully committed to promoting gender and ethnic balance across the
company. We consider our first annual Gender and Ethnicity Pay Gap piece to reflect these
commitments.

Gender Pay Gap

This year marks the first Gender Pay Gap review at Kooth. Our 2021 gender pay gap
(GPG) analysis shows our statutory gender pay gap in response to Government legislation
introduced in April 2017. It also provides insight into how we are addressing our gender
balance.

What is our 2021 hourly gender pay gap?

Our median hourly pay gap has decreased from 18.3% in 2020 to 11.6% in 2021. This is better
than the national median of 15.4% as reported by the Office for National Statistics and more
specifically, we are 7.2% better than the median of the human health services industry
(18.8%). Nevertheless we acknowledge there is further progress to be made, and the work we
are doing is noted below.

Gender Pay Gap Metrics 2020 vs. 2021

® 2021 @ 2020

Mean hourly pay gap
National Average: 14.6%

Median hourly pay gap
National Average: 15.4%

The mean captures the effect of a small number of high earners. With a large number of
female practitioners, our mean pay gap has remained broadly in line with 2020. Men and
women are paid equally for doing equivalent jobs across the firm and we continue to monitor

this reqgularly to ensure that remains the case.
Kooth employs more women than men. This is a mirror of the high percentage of female

employees in the NHS (75%), as well as the overall percentage of female workers in the
public sector (66%).

2020 Workforce by Gender 2021 Workforce by Gender

Female Female
77.6%

The largest employee group at Kooth are practitioners, of which 85% are
female. This reflects that the majority of practitioners in the wider UK
population are female (74%).

Female proportion of counsellors Kooth vs. General UK Population

Kooth

National 74%

0% 25% 50% 75% 100%
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The gender pay gap shows the difference in pay between men and women across the
business, irrespective of job similarities and seniority. It is not necessarily symptomatic of
unequal pay, as a number of complex factors play a role. The distribution of male and female
employees across the business and the type of roles they fill are both key contributors to the
gender pay gap.

What are we doing about our gap?
We are committed to reducing our pay gap in the following ways:

Offering flexible working policies

Implementing company wide campaigns to ensure employees feel informed and
connected

Ensuring our pay ranges are determined by skills and experience, and are benchmarked
against industry averages, excluding gender as a factor

Analysing and assessing gender and ethnicity data, to understand where more focus is
required

Ensuring a more inclusive approach to hiring. From partaking in blind recruitment of our
practitioners to including panel interviews during the process for wider feedback and

decision-making

Ethnicity Pay

Kooth believes in creating and nurturing an hourly earnings than White employees. Our
inclusive culture where all our people can next step is ensuring we have ethnicity data
feel they belong. Part of this is analysing recorded for most, if not all, of our people so
and reporting on ethnicity pay, and using we can conduct a full, meaningful analysis
this data informs business decisions relating on pay distribution across different cohorts.

to remuneration.

Of the 117 employees who disclosed their 2021 Median 2021 Mean
Hourly Pay Gap Hourly Pay Gap

ethnicity - 82% were White and 18% were
Black and non-White. The National average
of Black and non-White employees in the
Health and Social Sector is 13%.

Our analysis shows that Black and non-

White employees are paid higher average
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Physical and Mental Health

Health care schemes

Kooth is committed to supporting our people with their physical and mental health. We
subsidise membership for all employees to a health care scheme once they successfully pass
their probation period.

Our health care schemes help with budgeting for everyday health needs, give people access
to a range of treatment and provide cover for the unexpected. Eligible employees can use
the scheme to access health care services such as osteopathy, chiropody and counselling,

as well other specialist consultations. Employees can also extend cover to additional family
members. There are no referrals needed to receive treatment and pre-existing conditions are

covered, this gives staff peace of mind.

All staff have access to an Employee Assistance Programme. This service is available 24
hours a day, 365 days a year to offer practical, impartial support on everyday matters. This
ranges from financial and legal matters (such as debt, buying a house and consumer rights)
to home and family issues (for example finding childcare, divorce and coping with elderly
relatives). The Employee Assistance Programme provides mental health support as well,
offering eight counselling sessions for employees that meet a threshold of need.

Staff also benefit from free access to virtual GP services through Doctor@Hand, an online,
private GP that people can access at their convenience and outside of usual working hours.

Wellness days

Kooth recognises that providing support for wellness is a key part of caring for our people.
For every year of service, our front-line staff gain one wellness day (up to a maximum of

five) annually for use when they please. These days are designed to be flexible and support
employees in managing their own wellbeing, energy levels and work-life balance. Wellness
days are exempt from the standard leave request process, which means they can be taken

with a minimum of two hours’ notice.
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Recognition and Feedback

Learning & Development
Kooth continues to invest in the

development of our people. We allocate

a yearly Learning & Development budget
to departments to spend on the training
that matters most to them. In addition,
our learning management platform hosts
learning content and assigns training
modules to employees. This makes the
management and delivery of online
training courses easy and supports the roll
out of all our training and development
needs; from compliance courses to new
modules on safeguarding and recruitment.

In 2021 one of our key Learning

& Development initiatives was a
Management Development Programme.
This was custom designed and focused

on values-based leadership skills and
behaviours to support our people managers
in developing the key skills they need to
guide, develop and motivate their teams.

Employee Engagement and Feedback
In August 2021 we introduced an online

tool from Officevibe that allows us to
capture anonymous feedback from our
people across the business, on a regular
basis. Feedback indicates that the majority
of employees are aligned with the Kooth
vision with 92% of employees saying the
work they do is impactful to deliver on
Kooth'’s purpose.

Annual appraisals

Kooth recognises the importance of
establishing a culture of feedback and
development, as well as, aligning employees’
individual objectives to the company vision
and Objectives and Key Results (OKRs). All
employees have regular review meetings -
this starts three months after an individual
joins Kooth. Performance appraisals happen
annually between December and January
with regular monthly/ quarterly reviews and
at least a mid year review completed. Kooth
provides training and detailed guidance

for managers and direct reports on how to

approach the appraisal process.

Company awards
Recognition within the company is important

for our culture and morale. In our company-
wide, quarter-end meetings, peer-nominated
employees are awarded one of five awards
based on our company values. These awards
are: Alongside You, Compassionate, Flexible,
Committed and Safe.

Long-Term Incentives

Kooth operates an annual Long Term
Incentive Plan (LTIP), which gives all
employees, with more than three months’
service, share options of 5-8% of their
earnings. The LTIP scheme allows employees
to share in the success of the Company at

nominal cost to them.

Energy Usage and Carbon Footprint

In 2021, the number of employees
working from home increased as a result
of COVID-19, with 83% of our workforce
currently working remotely. With the
exception of a small number of face-to-
face contracts, our counsellors work from
home and do not travel. When it comes to
office based employees (17%), they are, on
average, present in the office two to three
days a week. We expect to continue this
hybrid way of working for all our office
based team.

As a digital mental health service we have

a low carbon footprint. Kooth uses cloud
storage from Amazon Web Services (AWS)
across all aspects of the business. AWS is
working to achieve Amazon’s goal of 100%
renewable energy by 2025. Google (a Carbon
Neutral company since 2007) provides

all hosting services. Our users can access
services from wherever they are located and

are not required to travel.

2. Environmental

We will continue to seek to minimise our
environmental impact, reduce our carbon
footprint and ensure we implement best
practices to reduce energy consumption in
readiness to report against the requirements
in the Taskforce on Climate-related
Financial Disclosures (TCFD).

Office facilities

Kooth encourages remote working, but
ensures the centralisation of environmental
practices through offices in Manchester and
London. Both offices are easily accessible
by public transport. For those travelling
into the office by bike, the office facilities in
London include showers and storage, both
free of charge for employees.

The landlord at Kooth’s London office

is addressing environmental and health
impacts associated with energy, materials
and products it uses, for example it has
eliminated single-use plastics from its
facilities and has publicly committed to

achieve carbon neutrality by 2023.
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Waste management

Kooth’s waste management
practices encourage and
enable the recycling of
paper, cardboard, plastics,
glass, and empty printer
cartridges and the re-use
of packaging materials. Our
Manchester office uses a
local recycling charitable
organisation called Emerge.

Kooth is a digital service
and the majority of our
work is online - therefore,
we do not produce a
significant amount of
waste. Kooth’s platform
requires our counsellors to
make digital case notes.
And all employees are
advised that documents
and emails should not be
printed, instead accessed
via that Google shared
drives. If needed, all
printers are set to double-
sided and black and white,
the aim being to reduce the

use of paper and toner.
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Promotional Materials

Kooth is investing in
reusable marketing
materials and reduced the
amount of one-use signage.
In 2022, Kooth plans to
reduce the amount of
paper used for promotional
activity, focusing instead
on digital marketing
initiatives. When print

is needed, Kooth only
works with printers with
[SO 14001 environmental

management accreditation.

This year, 85% of our
investors will receive a
digital-only copy of our
Annual Report. We aim to
achieve close to 100% in
future, reducing printing

and shipping.

Travel

Kooth is a digital-first
company. Any travel for
work purposes - including
internationally - is limited.
Where possible the use

of video conferencing

is either mandatory or

recommended.

Our face-to-face counsellors
and engagement staff who
are required to travel for
their work represent less
than 20% of our workforce
and only travel within the
region they are assigned to
and where possible, use one
location (such as a school)

for multiple appointments.

3. Governance

The Board believes that governance is

central to the effective delivery of Kooth's
mission and strategy. With this in mind,
the Board is committed to ensuring that
all decision-making and the oversight it
provides promotes Kooth'’s success for the
long term benefit of its shareholders, while
being respectful of the interests of other
key stakeholders. This includes Kooth's
service users, customers, colleagues and the
communities in which we operate.

Kooth seeks to conduct all of its operating
and business activities in an honest,
ethical and socially responsible manner.
These values underpin our business

model and strategy. We are committed

to acting professionally, fairly and with
integrity in all of our business dealings and
relationships, with consideration for the
needs of all of our stakeholders, including
service users, investors, suppliers and
employees. Kooth endeavours to conduct
its business in accordance with established
best practice, to be a responsible employer
and to adopt values and standards designed
to help guide staff in their conduct and
business relationships.

Our Governance Framework

Kooth is a growing organisation. The Board
is committed, through its governance
model, to driving purpose-led decision-
making and to delivering accountability to

our stakeholders.

We have established an Audit Committee
and a Remuneration Committee

with formally delegated duties and
responsibilities and with written terms of
reference. Each of these committees meet
reqgularly on the frequencies set out below.
From time to time, separate committees
may be set up by the Board to consider
specific issues when the need arises.

Audit Committee: The Audit Committee
has the primary responsibility of monitoring
the quality of internal controls to ensure
that the financial performance of Kooth

is properly measured and reported. It
receives and reviews reports from Kooth’s
management and external auditors relating
to the interim and annual accounts and the
accounting and internal control systems in
use throughout Kooth. The Audit Committee
meets a minimum of three times in each
financial year and will have unrestricted
access to Kooth'’s external auditors. The
Audit Committee comprises Simon Philips
and Dame Sue Bailey and is chaired by
Peter Whiting.

Remuneration Committee: The
Remuneration Committee reviews the
performance of the Executive Directors
and makes recommendations to the Board
on matters relating to their remuneration
and terms of service. The Remuneration
Committee meets as and when necessary,

but a minimum of three times each year.
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In exercising this role, the Directors have
regard to the recommendations put forward
in the QCA Code and, where appropriate,
the Remuneration Committee Guide for
Small and Mid-Size Quoted Companies
published by the QCA and associated

guidance.

The Remuneration Committee does, where
possible, adhere to the Remuneration
Committee policy document which
includes, inter alia, a requirement for
executive directors of the Company to
hold shares with a value at least equal to
their annual salary, with a tapering post-
employment shareholding requirement.
The Remuneration Committee comprises
Peter Whiting and Dame Sue Bailey and is
chaired by Simon Philips.

Business ethics

The Board promotes an ethical corporate
culture by having a documented Code of
Ethics, with any areas of non-compliance to
be reported. Kooth’s employment policies,
including those applying to equality,
diversity and dignity, anti-fraud and anti-
bribery assist in embedding a culture of
ethical behaviour for all employees. Kooth’s
commitment to upholding the human rights
of all individuals is clearly documented in
its Modern Slavery Act 2015 statement.

Kooth ensures that all business areas work
to the Ten Principles of the United Nations
Global Compact in the areas of human
rights, labour, environment and anti-

corruption.

Kooth'’s learning and development platform,
Litmos, holds mandatory training and
voluntary guides for all employees to
access. We have materials on Safeguarding
for Non-Delivery, Adults and Children,
GDPR policies, and mandatory training

on cyber security. Our training platform
offers content targeted to Kooth employees,
for example bullying and harassment in

the workplace, anti-fraud, bribery and
corruption and diversity and inclusion. We
also offer content aimed at those working
directly with our users, such as recognising
child abuse, sexual exploitation, equality
and diversity.

We have specific staff policies in the
following areas: Health & Safety, GDPR
and Environmental. Each policy has an
individual owner and is revised annually.
Every change to a policy is tracked to

ensure transparency and accountability.

Accreditations

We continue to be a BACP (British
Association for Counselling and
Psychotherapy) accredited service and
indeed are the only nationwide digital
mental health service to hold this accolade.
This demonstrates that we offer an
accountable, ethical, professional and
responsive service to all of our stakeholders
as assessed by the BACP through the
submission of evidence via annual review.
Specifically, there are a number of benefits
to this accreditation, many of which are
particularly pertinent to the current post-

COVID landscape. For example, in the

face of a growing number of new digital service providers, our accredited status with the
UK’s leading governing body provides reassurance for new and existing users of Kooth
that we are safe; enhances recognition and credibility with employers and funding bodies;
helps with the acquisition of new contracts and supports our recruitment and retention

programmes.

Cyber Security

Kooth has been awarded Cyber Essentials certification. Management carries out diligence
to seek to ensure that third party suppliers are maintaining good standards of security.
Kooth continues to ensure that all members of staff receive annual mandatory cyber
security training. Kooth takes the threat of a cyber incident very seriously and endeavours
to mitigate the risk wherever possible, although it is recognised by the Board and
management that it will never be possible to fully mitigate cyber risk. Kooth maintains a

business continuity plan and reviews this plan annually.
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2022 is an exciting year for Kooth. Our
focus is two fold, further expanding our
provision of free, safe and anonymous

mental health support across the UK and

penetrating internationally.

Kate Newhouse
Chief Operating Officer

55



I Strategic Report

Section 172 Statement

The Board understands the views of the Kooth’s other key stakeholders and their interests,
and the matters set out in Section 172 of the Company’s Act 2006 have been considered in

board discussions and decision-making.

The Directors must consider the following in meeting the requirements of Section 172 (1) of
the Companies Act 2006:

- The likely consequences of any decision in the long term

- The interests of the company’s employees

- The need to foster the company’s business relationships with suppliers, customers and
others,

- The impact of the company’s operations on the community and the environment,

- The desirability of the company maintaining a reputation for high standards of business
conduct

« The need to act fairly as between members of the company.

We have identified our key stakeholders as follows:

Stakeholder

Employees

We understand that our
employees are at the core
of everything we do and
maintain a focus on their
interests and wellbeing.

Customers

Communication with our
customers is fundamental
to understanding how we
can continue to add value
through our digital mental
health services.

Engagement

Surveys

In August 2021 we introduced an online tool called OfficeVibe
that allows us to capture and report on valuable feedback from
our people across the business, on a regular basis. The results are
reviewed weekly at the senior management level and feedback is
used to inform employee development and policies.

Training

Employee development is actively encouraged through learning
and development budgets which are allocated to all departments,
in addition to our learning management portal which provides
employees with training materials and content.

Diversity

We appointed Steve Gilbert OBE to chair our Diversity and
Inclusion council during 2020, and also established an Employee
Voices Group to better understand and embrace diversity across the
organisation.

Share Scheme
Long term incentive share options are offered to all of our
employees.

COVID-19

We have continued to support employees throughout the COVID-19
pandemic, implementing remote and hybrid-working for our office
based staff when possible.

IPO

Our Admission to AIM has benefited our customers through greater
transparency facilitated by the increased scrutiny that comes with
being a public company. During the year we have

continued to support the NHS by increasing coverage of our
existing Children and Young People contracts to meet increased
demand, whilst also scaling up our other services.

Customer Base

90% of Commissioners in England now choose Kooth as their digital
mental health platform, including all 32 boroughs in London, plus a
clear expansion into Scotland and Wales.

Demand for our Adult service has also grown, with the addition of
14 new Adult contracts in the year.

Outcome Measures

Communication with our customers and users facilitates research
and outcome measures to evidence the impact of our platform,
leading to the development of new theories and the ability to
provide users with the support and services they require.

Service Reviews
Reqgular service reviews with customers are held to ensure we
continue to add value across our customer and user base.
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Investors

The Board maintains
strong relationships with
investors and supports
open channels of
communication.

Communities

Kooth is committed to
providing an accessible
and diverse service to all.

Suppliers

The relationship we have
with our suppliers is
crucial to ensuring the
smooth-running

of our business and its
operations.

Investor Meetings

Regular meetings are held between the Chief Executive Officer,
Chief Financial Officer and institutional investors and analysts
to ensure that the Company’s strategy, financial performance
and business developments are communicated effectively. There
is a dedicated email address (investorrelations@kooth.com) for
shareholder questions and comments.

Investor Website

Kooth’s investor relations website is updated on a regular and
timely basis. More information on the Board’s relationships with
investors is provided in the next section of the report.

Content

We are aware that mental health affects different communities in
different ways and are actively and continuously creating content
targeted towards all communities.

Diversity

Kooth is committed to providing an accessible and diverse service
to all, including working with leading LGBTQ+ and Black and
non-White influencers to provide appropriate content to our
communities.

In 2021 we developed partnerships with BlackOut UK and Unity
FM to research mental health needs within specific communities.
This year 19% of our users were from Black and non-White
backgrounds. For comparison, 14% of the British population is Black
and non-White.

Access
There are no barriers to access our services - individuals do not need
a referral to sign up and there are no waiting lists.

Our Service
By nature of being a digital service provider, the Group’s operations
are deemed to have low environmental impact.

Partnerships

The Board is committed to building trusted partnerships with the
Group’s suppliers, which is crucial to ensuring the smooth-running
of our business and its operations.

Key Suppliers

Our key suppliers are predominantly software technology providers,
and given the nature of our service, strong relationships with these
suppliers are fundamental to its successful delivery.

Communication

We encourage an honest dialogue with all suppliers and ensure
regular engagement and communication with all key strategic
partners and suppliers.

Principal Risks & Uncertainties

Kooth is exposed to a variety of risks and actively manages them through risk

management procedures. While risk cannot be eliminated altogether, actions are taken to

mitigate risk wherever possible.

Details of the Kooth'’s financial risk management objectives and policies of Kooth and

exposure to foreign exchange risk, market risk, credit risk and liquidity risk are given in

note 25 to the consolidated financial statements.

The material business and operational risks that the Directors consider Kooth to be

exposed to include, but are not limited to, the following:

System outages

Kooth requires stable and robust systems
and hosting services to enable the service
to function. The access of Kooth’s users
and its customers to its digital platforms
and the ease with which customers can use
and navigate these, along with the broad
range of functionality and services that
are available, are key features that affect
the attractiveness of Kooth's services.

Any disruption to this could result in
compromised Service User experience and/
or reputational damage. To prevent this
Kooth has regular testing on its systems in
addition to active monitoring and a specific
recovery plan.

Safeguarding incidents

Kooth is not a crisis service; however,

the core component of our business is
providing counselling services to children
and young people, and to adults, some of
whom are vulnerable. Therefore, given the
nature of Kooth's activities, it is necessary
to have significant procedures in place to
ensure that our most vulnerable users are
prioritised and dealt with appropriately,
and to mitigate any potential reputational
damage in the event of a serious
safeguarding incident.
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Changes in laws and regulations

Kooth'’s business and its counsellors are
subject to regulation and so our business
may be adversely affected by changes

in government legislation, guidelines

and regulations. It is not always possible
to predict future changes to laws and
regulations as they may relate to the
services Kooth offers and any changes
could have a material adverse effect on our
business operation and financial condition.
Any changes to the prominent areas of the
Kooth'’s business resulting from changes in
laws, regulations or guidelines may cause
Kooth to incur significant costs in respect of
implementing necessary changes required
and may severely restrict aspects of our
business, leading to an impact on revenue

and its financial condition.
Cyber security and data protection

Kooth must ensure ongoing compliance
with various data protection laws, including
the UK'’s Data Protection Act 2018 and the
Privacy and Electronic Communications (EC
Directive) Regulations 2003. Kooth is under
an obligation to protect the private and
personal data that it holds, including that of
its employees.

Kooth is required to take steps to

ensure compliance with the General

Data Protection Regulation (Regulation

(EU) 2016/679) (“GDPR”). Any personal
information that Kooth holds in respect of

its employees would be subject to the GDPR

and relevant laws. There is an inherent risk
such data could be processed in a manner
which is in direct breach of the relevant
data protection legislation, the consequence
of which would not only be a potentially
significant fine, but may also result in
damage to Kooth'’s reputation further
impacting Kooth's revenue.

The nature of the service means that the
data that Kooth collects from its users is
anonymised and collected with explicit
consent, no financial information is collected
and all data is encrypted in compliance with
NHS data standards. Nevertheless there is

a risk that any data breach within Kooth
could have significant reputational impact,
given the nature of the services we offer.
The Board considers that Kooth has in place
adequate procedures to ensure compliance
with the GDPR and controls to ensure the

security of the data collected.

COVID-19:

During 2021 and throughout the pandemic
to date Kooth has provided vital support to
UK citizens and our remote delivery model
has enabled us to scale up to support the
NHS.

As Kooth provides essential mental health
services across the UK, the Directors remain
confident that we will continue to operate
and be successful in the new environment.

Corporate
Governance
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Corporate Governance

Chairs’ Introduction to Governance

Dear Shareholder,

[ am pleased to present the Corporate Governance Statement as Chair of the Board of
Directors of Kooth plc. As Chair, it is my responsibility to ensure that Kooth has both sound
corporate governance and an effective Board. Since the Company listed on AIM, it has
chosen to adopt the Quoted Companies Alliance’s Corporate Governance Code for Small and
Mid-Size Quoted Companies (the “QCA Code”).

Board discussions are conducted openly and transparently, which creates an environment
for rigorous and robust debate. During the year, the Board has constructively and proactively
challenged management on Group strategies, proposals, operating performance and key
decisions, as part of its ongoing work to assess and safeguard the position and prospects of
the Group.

The Directors of Kooth recognise the value of good corporate governance in every part

of the business. The Board considers that compliance with the QCA Code enables us to
serve the interests of all our key stakeholders, including our shareholders, and promotes
the maintenance and creation of long-term value in the Company. This report describes
our approach to governance, including information on relevant policies, practices and the
operation of the Board and its Committees.

The Board

Following the year end we were pleased to announce the appointment of Kate Newhouse to
the Board. Kate will continue in her role as Chief Operating Officer, having joined Kooth in
May 2020 with a wealth of leadership experience in the digital health space. As at the date
of this report the Board comprises the Independent Non-Executive Chair, two Non-Executive
Directors and three Executive Directors. Short biographical details are set out on page 64.

In carrying out its governance role, the main task of the Board is to drive the performance
of the Group. The Board must also ensure that the Group complies with all its contractual,

statutory and any other obligations, as well as the requirements of any regulatory body.

The Board has the utlimate responsibility for the successful operations of the Group, and
meets approximately monthly to set the overall direction and strategy of the Group.
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Peter Whiting
Independent Chair
Joined May 2020

Sue Bailey
Independent Non-
Executive Director
Joined August 2020

Simon Philips
Non-Executive Director
Joined October 2015

Tim Barker

Executive Director /
Chief Executive Officer
Joined January 2020

Sanjay Jawa
Executive Director /
Chief Financial Officer
Joined March 2020

Kate Newhouse

Executive Director /
Chief Operating Officer

Twenty-five years’ experience as an investment analyst
in equity markets, and experience over the past ten
years as a non-executive director on the board of several
public and private companies (currently including FDM
Group plc, Aptitude Software plc and D4t4 Solutions
plc). Peter has experience in a broad range of sectors,
but focused particularly on technology, including
software and engineering.

Non-Executive Director at Manchester University NHS
Foundation Trust and thirty years’ experience as a Child
and Adolescent Psychiatrist.

Managing Partner of ScaleUp Capital with experience
of providing growth capital and expertise to businesses
in the technology, digital, business services and
information sectors.

Former CEO of DataSift, with over 30 years experience
in technology and SaaS startups and scale-ups,
including successful exits to Meltwater and Salesforce.

Former Operating Partner and CFO at ScaleUp Capital,
with over 30 years senior financial experience in
technology and services businesses including Qualitest,
Barclays and FTI Consulting. Chartered Accountant and
previously an audit manager at Price Waterhouse.

Former CEO at leading venture builder, Blenheim
Chalcot and Doctor Care Anywhere, taking it from
digital health concept to a global business, serving over
140 corporate clients.

Board meetings

The Board meets on a regular basis throughout the financial year and as required on an
ad-hoc basis. Its mandate is to consider strategy, operational and financial performance and
internal controls. In advance of each meeting, the Chair of the Board sets the agenda, with
the assistance of the Company Secretary. Directors are provided with appropriate and timely
information, including board papers distributed in advance of the meetings. Those papers
include reports from the executive team and other operational heads.

Richard Almond of Almond + Co is the Company Secretary and attends all Board meetings
as well as advising on corporate governance matters. The Company Secretary produces full
minutes of each meeting, including a log of actions to be taken. The Chair of the Board then
follows up on each action at the next meeting, or before if appropriate.

Board and committee attendance

The attendance of the Board and the Committees is as follows:

Board Meeting Audit Committee Remuneration Committee
: Ang Max possible Meetings Max possible Meetings Max possible Meetings

il Position attendance attended attendance attended attendance attended
Tim Barker CEO 9 9 = - - -
Sanjay Jawa CFO 9 9 - - - -
Peter Whiting  Chairman 9 9 3 3 3 3

Independent
Dame S0 Non-executive 9 8 3 2 3 3
Bailey .

Director
Simon Philips Non-executive 9 9 3 3 3 3

Director

65



66

I Corporate Governance

Matters reserved for the board

Matters reserved for the decision of the Board include, but are not limited to:

- Approving Kooth'’s strategic aims
and objectives;

- Reviewing performance against
Kooth's strategic aims, objectives
and business plans;

« Overseeing Kooth'’s operations;

- Approving changes to Kooth’s
capital, corporate, management or
control structures;

« Approving results announcements
and the annual report and financial
statements;

- Approving the dividend policy;

- Declaring the interim dividend and
recommending the final dividend
and any special dividend;

- Approving any significant changes
in accounting policies;

- Approving the treasury policy;

- Approving Kooth'’s risk appetite
and principal risk statements;

- Reviewing the effectiveness of
Kooth'’s risk and control processes;

Approving major capital projects
and material contracts or
arrangements;

Approving all circulars,
prospectuses and admission
documents;

Ensuring a satisfactory dialogue
with shareholders;

Establishing Board committees and
approving their terms of reference;
Approving delegated levels of
authority;

Approving changes to the Board
and its committees;

Determining the remuneration
policy for the Directors and other
senior executives and

Providing a robust review of
Kooth's corporate governance

arrangements.

Audit Committee

The Audit Committee comprises three
Non-Executive Directors, two of whom
are independent, namely; Peter Whiting
(Committee Chair), Sue Bailey (INED) and
Simon Philips (NED). At the discretion

of the Committee Chair, the CFO was
invited to attend meetings of the Audit
Committee during the year.

The Audit Committee is responsible

for the annual and half-yearly

reports to shareholders, other public
announcements of a financial nature,
review of the likelihood of any fraud
risks, review of the effectiveness

of Kooth's internal control and risk
management system and oversight of the
relationship with the external auditors.

The Audit Committee also reviews the
appointment of the external auditor,
their independence, the audit fee, and

any questions of resignation or dismissal.

The Audit Committee met three times
during the year.

Remuneration Committee

The Remuneration Committee comprises
Simon Philips (Chair), Sue Bailey and
Peter Whiting. Only members of the
committee have the right to attend
meetings, however other individuals
such as the CEO, the Head of Human
Resources and external advisors were
invited to attend at different points
during the year at the discretion of the
Chair. No individual was present for any

discussion on their own remuneration.

The role of the Remuneration Committee
includes responsibility for all aspects

of the remuneration of Executive
Directors, including salary, annual

bonus (where appropriate) and share-
based payments and an awareness of
remuneration within the wider workforce
and the administration of all share-
based remuneration plans within the
organisation.

The Remuneration Committee met three
times during the year.
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Relationships with stakeholders

The Board is committed to open and ongoing engagement with the Company’s
Shareholders. The Board will communicate with Shareholders through:

« The annual report and accounts;

« The interim and full-year results announcements

- Trading updates (where required or appropriate)

+ The annual general meetings

- The Company'’s investor relations website (in particular, the “RNS News”
and “AIM Rule 26" pages)

Election and re-election of the Directors

In accordance with the Company’s Articles of Association, each of the directors
will retire and stand for re-election at the forthcoming AGM.

Board Evaluation

An informal board evaluation process led
by the Chair took place during the year
in which the Chair conducted individual
discussions with each director, followed
by a collective discussion with the board.
The review considers effectiveness in

a number of areas including general
supervision and oversight, business risks
and trends, succession and related matters,
communications, ethics and compliance,
corporate governance and individual

contribution.

We will be considering the use of external
facilitators in future board evaluations.

As the business expands, the executive
directors will be challenged to identify
internal candidates who could potentially
occupy board positions and set out
development plans for these individuals.

The Chief Financial Officer is the primary
contact for Shareholders and there is a
dedicated email address (investorrelations@
kooth.com) for shareholder questions and
comments. Regular meetings are held
between the Chief Executive Officer,
Chief Financial Officer and institutional
investors and analysts to ensure that

the Company’s strategy, financials and
business developments are communicated
effectively. The Board intends to engage
with any shareholders who do not vote

in favour of resolutions at annual general

meetings to understand their motivation.

The Chairs of the Board and of the
committees are available to meet with

shareholders if requested.

Risk management and internal
controls

The Board acknowledges its responsibility
(delegated to the Audit Committee) for
establishing and maintaining Kooth's
system of internal controls and will
continue to ensure that management keeps
these processes under regular review and

improves them where appropriate.

The Board’s financial risk management
objectives involve safeqguarding Kooth’s
assets by identifying, managing, monitoring
and reporting the critical risks across

the business. As part of the admission

to AIM, Kooth has set up a risk register
which identifies, monitors and reports

on the critical risks of the business. The
risk register covers commercial, financial,
operational, competitive, technology and
other risks. A Head of Legal and Risk was
hired during the year to strengthen controls
and the Board via the Audit Committee,
regularly reviews the risks and ensures that

they are being addressed.
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Compliance with the QCA Code

The Chairman’s role is to lead the Board of Directors and to be responsible for ensuring that
the Company adheres to and applies the standards of corporate governance. The Board and
Committees meet reqularly as described above. The executive team are directed to the day-
to-day management and are accountable to the rest of the Board. The Directors support a
high standard of corporate governance and have decided to comply with the QCA Corporate
Governance Code 2018 (“QCA Code”). The Directors believe that the QCA Code provides

the Company with the framework to help embed the governance culture that exists within
the organisation as part of building a successful and sustainable business for all of its
stakeholders.

A summary of how the Company currently complies with the QCA Code is set out below and

is updated at least annually in the manner recommended by the QCA Code.

Principle 1: Establish Kooth'’s platform and growth strategy is focused around

a business strategy and four key pillars that represent a £500 million UK

business model which addressable market, with a platform and operating model

promotes long-term value that can scale into international markets to tackle the

for shareholders global mental health challenge. The four pillars being
Children and Young adults, Adults, Workforce and
International.

Full disclosure of our strategy and business model can be
found in pages 4 to 60 of the Annual Report which will

also be available on the Company’s website.

The Directors intend to subject this strategy to ongoing
review and will provide an update on it from time to time
in the strategic report that will form part of the Annual

Report of the Company.

Principle 2: Seek to
understand and meet
shareholder needs and
expectations.

Principle 3: Take

into account wider
stakeholder and social
responsibilities and their
implications for long-term

success

The Board is committed to an open and ongoing
engagement with its shareholders. The main methods
of communication with shareholders are the Annual
Report and Accounts, the annual and half-year results
announcements, trading updates, the Annual General

Meeting and the Company’s website.

In addition, the Chief Executive Officer and Chief Financial
Officer meet regularly with institutional investors and
analysts to ensure that objectives and any business
developments are clearly communicated, and that they are
available to respond to any enquiries following Company
announcements, together with other Company advisers
and the Non-Executive Directors.

The Annual General Meeting of the Company gives the
Directors the opportunity to meet with shareholders

and the ability to give an update on the Company’s
performance. It also provides the shareholders the
opportunity to ask questions of the Directors, either in the
formal AGM proceedings or informally after the event.

The Company takes ESG very seriously and the Board
is conscious of the impact that the Company’s business

activities may have in these areas.

The Board recognises that its long-term success will
necessitate the maintenance of effective working
relationships across a wide range of stakeholders as well as
its shareholders; being primarily its employees, customers,
and suppliers.

A detailed report on how the Company has taken into

account wider stakeholders can be found in the ESG report
and s172 statement in the Annual Report.
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Principle 4: Embed
effective risk

management, considering
both opportunities and
threats, throughout the

organisation.

Principle 5: Maintain
the Board as a well-

functioning, balanced

team led by the Chair.

The Board has ultimate responsibility for the Company’s
system of internal controls and for reviewing its
effectiveness. Such systems are designed to manage risk of
failure to achieve business objectives.

The Board meets frequently during the year during which
business and other risks are assessed.

The Directors have identified the risks and uncertainties
which they consider to be the most significant for

investors, which are summarised in page 59.

The Board comprises of six directors: the Independent
Chairman, two Non-Executive Directors and three

Executive Directors.

Further details of the Directors and their experience is
set out in page 64 of the Annual Report and the AIM 26
section of the website.

The Board meets regularly with processes in place to
ensure that each Director is always provided with such

information as is necessary to discharge their duties.

The Board is also supported by the Committees (Audit and
Remuneration) each with specific remits. The detail of the
number of meetings and attendance by Directors is noted
on page 65.

Principle 6: Ensure
that, between them,
all Directors have the
necessary up to date
experience, skills and
capabilities

Principle 7: Evaluate
board performance based
on clear and relevant
objectives, seeking

continuous improvement

The Board evaluates consistently those skills that are
required and whether they are adequately provided for
across the Board and executive team. In doing so, and
where relevant, it will consider guidance available on

appointment and training of Board members.

The Company Secretary has the responsibility to make
the Board aware of legal changes and will advise on the
Company'’s approach.

Where vacancies arise or gaps are identified that must

be addressed, the Board receives recommendations from
the Chief Executive Officer and appraises the candidates.
Appointments are made on merit against objective criteria
and considering the benefits that will be brought to the
Board and the Company.

The Board has access to external advice, including the
Company’s solicitors where required. The Board receives
ongoing training as part of its annual Board meeting cycle.

Although the Company is not required to undertake a
formal independent evaluation, the Board undertook an
informal evaluation process led by the Chair which took
place during the year. The Chair conducted individual
discussions with each director, followed by a collective
discussion with the board on its effectiveness and ways to

improve.

External facilitators were not used this year but will be
considered in future board evaluations. Until the formal
process is established, the Chairman is responsible for

ensuring an effective Board.

73



I Corporate Governance

Principle 8: Promote a
corporate culture that is
based on ethical values
and behaviours

Principle 9: Maintain
governance structures
and processes that are fit
for purpose and support
good decision-making by
the Board

The Board places significant importance on the promotion
of ethical values and good behaviour within the Company
and takes ultimate responsibility for ensuring these are
promoted and maintained throughout the organisation.

The Company’s culture and values which are highlighted
on page 6 of the Annual Report reflects the Boards
dedication to promote an ethical culture.

In addition, the Company has documented procedures with
respect to its responsibilities regarding ethical behaviour,
specifically whistleblowing, social media, anti-bribery

and corruption, communication, and general conduct of

employees.

The Board held 9 meetings during the year.

The Company Secretary works closely with the Chairman
and the Chairs of the Board Committees to ensure that
Board procedures, including setting agendas and the timely
distribution of papers, are complied with and that there
are good communication flows between the Board and its
Committees, and between senior management and Non-
Executive Directors.

There is a formal agenda at each Board Meeting which
includes operational updates from the Chief Executive
Officer and financial updates from the Chief Financial
Officer. All reports cover different areas within the

Company and cover new business opportunities.

During the course of the year, other matters considered
by the Board include annual and half-year results
announcements, principal risks and uncertainties, ESG,
AGM resolutions, shareholder communications and
management incentivisation.

Principle 9
(Continued)

Principle 10:
Communicate how the
Company is governed
and is performing

by maintaining an
open dialogue with
Shareholders and other

relevant stakeholders

Approved by order of the Board

@A

Richard Almond
Company Secretary

28 March 2022

Board papers are circulated to the Directors in advance of
meetings to enable proper consideration of the content of
the papers.

The Chairman maintains regular contact with the Non-
Executive Directors outside of formal Board meetings.

All Directors have access to the support and advice of the
Company Secretary as required.

The Company places a strong emphasis on the standards
of good corporate governance and maintaining an effective
engagement with its shareholders and key stakeholders,
which it considers to be integral to longer-term growth and

success.

The Company’s Annual reports and accounts, and its half
year report are key communication channels through
which stakeholders are informed of how the Company

is governed, updates to its strategic targets and how the

Company is progressing in meeting its objectives.

The ‘Investor Hub’ section of Company’s website is also an
avenue which the Company uses to communicate directly
with shareholders. This can be found at https://investors.

kooth.com/
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Report of the Audit Committee

\

Committee Chair’s introduction

As the Chair of the Audit Committee of Kooth (Committee), I present the Committee Report
for the year ended 31 December 2021, which has been prepared by the Committee and
approved by the Board.

Committee meetings and attendance

The three members of the Committee are Dame Sue Bailey, Simon Philips and me. The Board
considers that [ have sufficient, relevant financial experience to chair the Committee given
that I have over 25 years’ experience as an investment analyst and currently hold a number
of other listed company Board and Audit Committee positions. During the year ended 31
December 2021, the Committee met three times with all members attending at least two
meetings. The Committee is required by its Terms of Reference to meet as frequently as the
Committee Chair shall require, and also at regular intervals to deal with routine matters and,

in any event, at least three times in each financial year.

Committee activities

The Committee is responsible for

reviewing and reporting to the Board on
the Company’s financial performance,
monitoring the integrity of the Company’s
financial statements (including Annual

and Interim Accounts and results
announcements), reviewing internal control
and risk management, and reviewing/
monitoring the performance, independence
and effectiveness of the Company’s external
auditors. The Committee’s primary activities
included meeting with the external
auditors, considering the audit approach,
scope and timetable, and reviewing the key
audit matters for the financial year 2021
audit. In addition, the Committee reviewed
the audit provided by Grant Thornton LLP,
Kooth’s external auditors. The Committee
concluded that Grant Thornton LLP is
delivering the necessary audit scrutiny.
Accordingly, the Committee recommended
to the Board that Grant Thornton LLP be re-
appointed for the next financial year.

As part of the year end audit, the
Committee:

Met with the external auditors to
review and approve the annual audit
plan and receive their findings and
report on the annual audit
Considered the integrity of the
published financial information and
whether the Annual Report and
Accounts taken as a whole are fair,
balanced and understandable and
provide the information necessary

to assess Kooth’s position and
performance, business model and
strategy

Considered significant issues and
areas of judgement with the potential
to have a material impact on the
financial statements

Reviewed and approved the year end
results and accounts

Considered significant issues and
areas of judgement with the potential
to have a material impact on the
financial statements
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Committee objectives and responsibilities
The Committee’s main responsibilities can be summarised as follows:

- To report on and review the Company’s financial performance

- To monitor the integrity of the Company’s financial statements and any formal
announcements relating to Kooth’s financial performance

- To review the Company’s internal financial controls and risk management systems

- To review any changes to accounting policies

- To make recommendations to the Board in relation to the appointment of the external
auditors

- To make recommendations to the Board concerning the approval of the remuneration
and terms of engagement of the external auditors

« To review and monitor the external auditors’ independence and objectivity

- To consider any matter specifically referred to the Committee by the Board

« The Terms of Reference are reviewed annually and are available on the Company’s
website.

Financial reporting

At the request of the Board, the Committee concluded that the Annual Report and Financial
Statements, taken as whole, were fair, balanced and understandable and provided the
information necessary for shareholders to assess the Group’s business model, strategy

and performance. The Committee considered the budget for 2022 and concluded that

the going concern basis is appropriate. The Committee also reviewed the Strategic Report
and concluded that it presented a useful, fair, balanced and understandable review of the
business.

78

Auditor Independence

To ensure auditor independence, consideration is given to their integrity and the objective
approach of the audit process. The use of non-audit services is not considered to be

significant and amounts paid in respect of these are disclosed in note 24.

[ am satisfied that the Committee has satisfactorily discharged its duties in the year in

accordance with its terms of reference.

/
Peter Whiting

Chair of the Audit Committee

28 March 2022
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Report of the
Remuneration Committee

Remuneration policy for the year ended 31 December 2021

Committee Chair’s introduction The Remuneration Committee determines the Company’s policy on the structure of

Executive Directors’ and if required, senior management’s remuneration. The objectives of

As the Chair of the Remuneration Committee of the Company (‘the Committee’), I present this policy are to:

the Remuneration Committee Report for the year ended 31 December 2021, which has

been prepared by the Committee and approved by the Board. - Reward Executive Directors and senior management in a manner that ensures that

they are properly incentivised and motivated to perform in the best interests of

Committee meetings and attendance shareholders
- Provide a level of remuneration required to attract and motivate high- calibre

The three members of the Committee are Dame Sue Bailey, Peter Whiting and me. The Executive Directors and senior management of appropriate calibre
Board considers that I have sufficient relevant experience to chair the Committee, given - Encourage value creation through consistent and transparent alignment of incentive
the numerous Board level positions currently (including the Remuneration Committee arrangements with the agreed company strategy over the long term
Chair of another listed company) and previously held. - Ensure the total remuneration packages awarded to Executive Directors, comprising

both performance-related and non-performance-related remuneration, is designed to
During the year ended 31 December 2021, the Committee met three times with all motivate the individual, align interests with shareholders and comply with corporate
members attending all meetings. The Committee is required by its Terms of Reference to governance best practice

meet as frequently as the Committee Chair shall require and also at regular intervals to

deal with routine matters and, in any event, at least three times in each financial year. Ensure the total remuneration packages awarded to Executive Directors, comprising both
performance-related and non-performance-related remuneration, is designed to motivate

the individual, align interests with shareholders and comply with corporate governance
best practice.
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Committee objectives and responsibilities
The Committee’s main responsibilities can be summarised as follows:

« To determine the framework or broad policy for the remuneration of the
Chair, the Executive Directors, and such other senior executives as it is
requested by the Board to consider. The remuneration of Non-Executive e ——
Directors shall be a matter for the Chair and the Executive Directors of “ kOOth
the Board. No Director shall be involved in any decisions as to their own :
remuneration Investo, Hub

At Kooth, e ,

- To determine such remuneration policy, taking into account all factors ity Mg g
o 9 q q Available to 1L, seddigital mental heayyp, .
which it deems necessary (including relevant legal and regulatory : G

Since 2001 Koorp .

requirements) , _ap ;;'Zzs:r:mm r,u::f:::;f;:f e

- To review the ongoing appropriateness and relevance of the remuneration - e
policy, including policy comparisons with market competitors

- To design and determine targets for any performance related pay schemes
operated by the Company and approving any annual payments made under
such schemes

- To review the design of, and any changes to, all share incentive plans

- To review the structure, size and composition of the Board, including the
skills, knowledge and experience

- To give consideration to succession planning

+ To recommend new Board appointments

- To consider any matter specifically referred to the Committee by the Board
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Director’s remuneration: salary

Salaries are normally reviewed annually with effect from 1 January The fair value of the awards was calculated using the Black Scholes model. Non-market
taking into account inflation, salaries paid to directors of comparable based vesting conditions are included in assumptions about the number of options that are
companies, Group and personal performance. Salaries of Executive expected to become exercisable or the number of shares that the employee will ultimately
Directors are determined by the Remuneration Committee. The Board receive. This estimate is revised at each balance sheet date to allow for options that are

as a whole decides the remuneration of the Chair and Non-Executive not expected to vest and the difference is credited to the Consolidated Statement of
Directors. Salaries and fees for directors effective from 1 January 2022 Comprehensive Income with a corresponding adjustment to reserves.

are as follows:
A breakdown of the Directors’ current interests in the long term incentives awards is set out

below.

Director’s remuneration: long term

Salaries incentives (audited)
Long Term Incentives

Name The Group adopts a Long Term Incentive

: Plan with all employees of the Group Name No. of Options Exercise price (p)
Dame Sue Bailey

eligible to receive awards under the share

Tim Barker plans. Tim Barker 100,000 0.05
Sanjay Jawa In line with the terms of the scheme, the Sty Jawe 200 Gdoe

awards granted to Directors are subject
Simon Philips to performance criteria, with 50% being
linked to ARR growth and 50% linked to

comparative total shareholder return with

Peter Whiting

Director’s remuneration: interests

both elements being measured over a three Name No. of Shares

According to the register of Directors’ :

Dame Sue Bailey
interests maintained under the Companies
Act, the following interests in shares Tim Barker 801,603

of Group companies were held by the Sanjay Jawa 320.648

year period. The Remuneration Committee considers that the targets are
appropriate and are aligned with shareholder interests.

. . . . Directors in office at the year end:
The fair value of the employee services received in exchange for these Simon Philips* 12,329,873

grants is recognised as an expense on a straight-line basis over the

*Simon Philips is one of the beneficial owners of the Peter Whltlng 40,000

vesting period. The total amount to be expensed is determined by shares held by Root Capital II Fund.,

reference to the fair value of the options or shares determined at the

date of grant.
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Executive Directors’ Remuneration: current year

Executive Director’s remuneration for the years ended 31 December 2021

and 31 December 2020 was as follows.

Name Base Salary Pension  Gain on exercise of
and Fees share options

Tim Barker 250 =

SEVIEVEWE! 175

Total 425

86

Base Salary Pension Gain on exercise of Total
Name .
and Fees share options

Tim Barker 234 94 334

Sanjay Jawa 159 38 200

Total 393 534

Remuneration policy for Non-Executive Directors

Dame Sue Bailey, Peter Whiting and I each receive a fee for our services as Directors, which
is approved by the Board, mindful of the time commitment and responsibilities of our roles
and of current market rates for comparable organisations and appointments. Non-Executive
Director fees for the year commencing 1 January 2022 are noted above.

S

Simon Philips
Chair of the Remuneration Committee

28 March 2022
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Directors’ report

The Directors present their report and the audited financial statements of Kooth plc for

the year ended 31 December 2021.

The principal activity of the Group is the provision of online counselling and support

to children, young people, and adults in need. A description and review of the Group’s

performance during the financial year and indications of future development are set

out within the Strategic Report, and this also incorporates the requirements of the
Companies Act 2006.

Comparatives

The 2020 comparatives shown cover the
year ended 31 December 2020

Dividends

The Directors do not recommend the
payment of a dividend (2020: £nil).

Disabled employees

Applications for employment by disabled
persons are always fully considered, bearing
in mind the abilities of the applicant
concerned. In the event of members of

staff becoming disabled every effort is

made to ensure that their employment with
the Group continues and that appropriate
training is arranged. It is the policy of the
Group and the Company that the training,
career development and promotion of
disabled people should, as far as possible, be
identical to that of other employees.

Directors

The directors who held office during the
year and up to the date of signing these

financial statements were as follows:

« Sue Bailey, Non-executive director

« Tim Barker, Chief Executive

« Sanjay Jawa, Chief Financial Officer

+ Kate Newhouse, Chief Operating
Officer (appointed January 2022)

« Simon Philips, Non-executive director

« Peter Whiting, Chair and

Non-executive director

Political Contributions

The Group made no political donations
during the year (2020: nil).

Directors’ insurance

The Group maintains appropriate insurance
cover in respect of any legal action against
its directors including in respect of the
prospectus issued for the initial public
offering.

Research and Development

During the year the Group invested over
£2.5 million in Research and Development.
More information on this is provided in the
Strategic Report and in the notes to the

financial statements.
Anti-Bribery

It is our policy to conduct all our business
in an honest and ethical manner. We take
a zero-tolerance approach to bribery and
corruption and are committed to acting
professionally, fairly and with integrity in
all our business dealings and relationships.

Going Concern

The Directors have a reasonable expectation
that the Group as a whole has adequate
resources to continue in operational
existence for the foreseeable future. For this
reason, the going concern basis continues to

be adopted in the accounts.

The company’s business activities, together
with the factors likely to affect its future
development, performance and position
are set out in the Strategic report on

pages 4 to 60. In addition, note 25 to the
financial statements include the company’s
objectives, policies and processes for
managing its capital; its financial risk
management objectives; and its exposures

to credit risk and liquidity risk.
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During the 2021 financial year the Group
generated a loss of £0.3 million (2020: £1.5
million). Adjusted EBITDA is £2.1 million
(2020: £0.9 million). The Group is in a net
asset position of £11.0 million (2019: £10.9

million).

Management has performed a going concern
assessment for a period up to 31 March
2023, which indicates that the Group will
have sufficient funds to trade and settle its
liabilities as they fall due. This assessment
takes into account a number of sensitivities,
including a downside scenario and a reverse
stress test, which models the scenarios that
would lead to a default by the Group. Both
the downside scenario and reverse stress test
reflect lower activity levels than both the
Group forecast and 2021 actual results. The
key assumption used in the assessment is
revenue and Management has analysed the
impact of reduced revenue on the Group’s

performance.

Whilst Management has concluded that

the possibility of the downside scenario
occurring is remote, the Group would still
have adequate resources to be able to trade
and settle its liabilities as they fall due in this
scenario. As a result Management also deems
the likelihood of the scenarios in the default

model occurring to be remote.

The Directors have considered the impact of
COVID-19 and do not expect the pandemic
to have a material adverse impact on the
Group. Consequently, the directors believe
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that the company is well placed to manage its
business risks successfully despite the current

uncertain economic outlook.

The Directors have, at the time of approving
the financial statements, a reasonable
expectation that the Group has adequate
resources to continue in operational existence
for the foreseeable future and as such continue
to adopt the going concern basis of accounting

in preparing the financial statements.
Employee Involvement

The Group continues to attract and retain key
talent and places considerable value on the
involvement of employees. Employees are
reqgularly consulted regarding matters affecting
them through channels such as company-wide
briefings, employee engagement software and
email announcements, and their interests are
taken into account in making decisions that

are likely to affect their interests.

The Group is committed to providing equality
of opportunity to all existing and prospective
employees without discrimination through
channels such as our Diversity and Inclusion
Council (established in July 2020) and our

Employee Voices Group.

As a result of the IPO in 2020 we were able to
offer our staff long term incentives to reward
their hard work, passion and impressive

results.

Notice of Annual General Meeting

Details of business to be conducted at this
year's AGM are contained in the Notice of
the Annual General Meeting which will be
communicated to shareholders separately.
It is the opinion of the Directors that the
passing of these resolutions are in the best
interest of the shareholders.

Significant events after year end

There have been no significant events after
year end.

Auditor

Grant Thornton UK LLP was appointed

as auditor in the year. A resolution to re-
appoint Grant Thornton UK LLP as auditor
and to authorise the directors to determine
their remuneration will be proposed at the
forthcoming AGM.

Significant shareholders

The Group has been notified of the following
interests in 3% or more of the issued ordinary
share capital of the Company. This is the
position as at 31 December 2021.

% of Issued

Name Share Capital

Root Capital Fund II
LP trading as Scale Up 37.3%
Capital

Cannacord Genuity
Group Inc

LF Gresham House UK
Micro Cap

Stancroft
Trust Limited

Premier Miton Investors

Sanjay Jawa
Chief Financial Officer

28 March 2022
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Directors’ responsibilities
statement

In respect of the Annual Report and the financial statements The directors confirm that:

The directors are responsible for preparing the Annual Report, the Directors’ Remuneration »  so far as each director is aware, there is no relevant audit information of which the

Report and the financial statements in accordance with applicable law and regulations. company’s auditor is unaware; and

- the directors have taken all the steps that they ought to have taken as directors in order

Company law requires the directors to prepare financial statements for each financial year. to make themselves aware of any relevant audit information and to establish that the

Under that law the directors have to prepare the financial statements in accordance with
international accounting standards in conformity with the requirements of the Companies
Act 2006. Under company law the directors must not approve the financial statements

unless they are satisfied that they give a true and fair view of the state of affairs and profit

company’s auditor is aware of that information.

The directors are responsible for the maintenance and integrity of the corporate and
financial information included on the company’s website. Legislation in the United Kingdom
or loss of the company and group for that period. In preparing these financial statements, governing the preparation and dissemination of financial statements may differ from

the directors are required to: legislation in other jurisdictions.

+ Select suitable accounting policies and then apply them consistently; To the best of our knowledge:

- Make judgements and accounting estimates that are reasonable and prudent;

- State whether International Accounting Standards in conformity with the requirements
of the Companies Act 2006 have been followed, subject to any material departures

disclosed and explained in Kooth and Parent Company financial statements

- the group financial statements, prepared in accordance with international accounting
standards in conformity with the requirements of the Companies Act 2006, give a true
and fair view of the assets, liabilities, financial position and profit or loss of the company

respectively; and the undertakings included in the consolidation taken as a whole; and

. Prepare the financial statements on the going concern basis, unless it is inappropriate - the Strategic Report and Directors’ Report include a fair review of the development and

to presume that Kooth and the Company will continue in business performance of the business and the position of the company and the undertakings
included in the consolidation taken as a whole, together with a description of the

The directors are responsible for keeping adequate accounting records that are sufficient to puilactpal el andl waeertein fies BIEE Lhey fade.

show and explain the company’s transactions and disclose with reasonable accuracy at any

time the financial position of the company and enable them to ensure that the financial

statements and the Directors’ Remuneration report comply with the Companies Act 2006. Sanjay Jawa

They are also responsible for safequarding the assets of the company and hence for taking ~ Chief Financial Officer

reasonable steps for the prevention and detection of fraud and other irregularities. 28 March 2022



Independent auditor’s report @ GrantThornton

Our opinion on the financial statements is unmodified.

We have audited the financial statements of Kooth plc (the ‘Parent company’) and
its subsidiaries (the ‘Group’) for the year ended 31 December 2021 which comprise
the Consolidated Statement of Profit and Loss and Other Comprehensive Loss,
the Consolidated Statement of Financial Position, the Consolidated Statement of
Changes in Equity, the Consolidated Cashflow Statement, the Parent Company
Statement of Financial Position, the Parent Company Statement of Changes in
Equity and notes to the financial statements and to the parent company financial
statements, including a summary of significant accounting policies. The financial

Th reporting framework that has been applied in the preparation of the group financial
G ra nt Ornto n statements is applicable law and UK-adopted international accounting standards.
The financial reporting framework that has been applied in the preparation of
the Parent company financial statements is applicable law and United Kingdom

Accounting Standards, including Financial Reporting Standard 101 ‘Reduced
Disclosure Framework’ (United Kingdom Generally Accepted Accounting Practice).

Independent auditor’s report to the In our opinion;
mem berS Of KOOth pl.C the financial statements give a true and fair view of the state of the Group’s and

of the Parent company’s affairs as at 31 December 2021 and of the Group’s loss
for the year then ended;

the Group financial statements have been properly prepared in accordance with
UK-adopted international accounting standards;

the Parent company financial statements have been properly prepared in
accordance with United Kingdom Generally Accepted Accounting Practice; and

the financial statements have been prepared in accordance with the
requirements of the Companies Act 2006.

28th March 2022
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Independent auditor’s report

Basis for opinion

We conducted our audit in accordance with International Standards on Auditing (UK) (ISAs
(UK)) and applicable law. Our responsibilities under those standards are further described in
the ‘Auditor’s responsibilities for the audit of the financial statements’ section of our report.
We are independent of the Group and the Parent company in accordance with the ethical
requirements that are relevant to our audit of the financial statements in the UK, including
the FRC’s Ethical Standard as applied to listed entities, and we have fulfilled our other ethical
responsibilities in accordance with these requirements. We believe that the audit evidence we
have obtained is sufficient and appropriate to provide a basis for our opinion.

Conclusions relating to going concern

We are responsible for concluding on the appropriateness of the directors’ use of the going
concern basis of accounting and, based on the audit evidence obtained, whether a material
uncertainty exists related to events or conditions that may cast significant doubt on the
Group’s and the Parent company’s ability to continue as a going concern. If we conclude that
a material uncertainty exists, we are required to draw attention in our report to the related
disclosures in the financial statements or, if such disclosures are inadequate, to modify the
auditor’s opinion. Our conclusions are based on the audit evidence obtained up to the date of
our report. However, future events or conditions may cause the Group or the Parent company
to cease to continue as a going concern.

Our evaluation of the directors’ assessment of the Group’s and the Parent company’s ability

to continue to adopt the going concern basis of accounting included challenging the key
assumptions used within the cash flow scenarios modelled and the available sources of
liquidity. We critically assessed both the outcomes of reverse stress testing and the availability
of controllable mitigating future actions within the going concern assessment. We have also

considered the disclosures contained within the Annual Report in relation to the going concern

basis of accounting and are satisfied they describe adequately the impact of Covid-19 on the
Group as at 31 December 2021.

In our evaluation of the directors’ conclusions, we considered the inherent risks associated
with the Group’s and the Parent company’s business model including effects arising from

macro-economic uncertainties such as Covid-19, we assessed and challenged the reasonableness

of estimates made by the directors and the related disclosures and analysed how those risks
might affect the Group’s and the Parent company’s financial resources or ability to continue
operations over the going concern period.

Based on the work we have performed, we have not identified any material uncertainties
relating to events or conditions that, individually or collectively, may cast significant doubt on
the Group’s and the Parent company’s ability to continue as a going concern for a period of at
least twelve months from when the financial statements are authorised for issue.

In auditing the financial statements, we have concluded that the directors’ use of the going
concern basis of accounting in the preparation of the financial statements is appropriate.

The responsibilities of the directors with respect to going concern are described in the
‘Responsibilities of directors for the financial statements’ section of this report.

@ GrantThornton Independent auditor’s report

Our approach to the audit

Overview of our audit approach
° Gra ntTh ornton Overall materiality:

Group: £246,000, which represents approximately
1.5% of the Group’s revenue.

Parent company: £159,900, which represents 2% of
the Parent company’s total assets, capped at 65% of
group materiality.

s Key audit

Materiality matters Key audit matters were identified as:

- revenue recognition (same as previous year)

- accounting for capitalised internal development
costs (same as previous year).

Our auditor’s report for the year ended 31 December
2020 included one key audit matter that has not
been reported as a key audit matter in our current
year’s report. This related to the accounting for IPO
transaction and related costs, as this transaction
occurred wholly in the previous period.

We performed audits of the financial statements of
the significant Group components Kooth plc,